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Editorial

"We welcome forward-looking  
companies and qualified personnel  
to join and become a part of innovative 
Niedersachsen." 

Christian Wulff, Minister President of Niedersachsen

Dear Reader,

In times of rapid progress and global com-

petition it is our goal for Niedersachsen to 

continue to extend its position of leader-

ship in technology. We want to keep pace 

with the international tempo.

New products, production techniques and 

services ensure companies’ ongoing com-

petitiveness and their being ready to take 

on future challenges. These challenges 

have to be jointly met by companies and 

politicians. We believe that to achieve this 

goal is a task for the whole of society. A 

good example for a tool working to this 

end has been set by the recently created 

Niedersachsen Fund for Innovation. Being 

open to private contributions, the Fund 

goes beyond the limits of state support 

for innovation.

In order to portray our policy and our ac-

tivities, we have launched the, by now 

award-winning, "Innovative Niedersach-

sen" campaign. Cinema spots and large-

format advertisements present Nieder-

sachsen as a successful, innovative state. 

We welcome forward-looking companies 

and qualified personnel to join and be-

come a part of innovative Niedersachsen. 

We also trust that the campaign will create 

more openness for new technologies.

Innovation is important in order to be 

competitive today and to remain so in the 

future; our presence on the international 

markets is just as important. Today, our 

companies increasingly act within global 

value chains. This creates new opportuni-

ties for our companies.

To promote global business contacts, we 

will continue to expand our network of 

agencies. In addition, we are planning to 

found later this year NGlobal, a company 

that besides promoting exports will also 

focus on the setting up of new companies 

as well as on advertising our location.

I hope you enjoy reading our magazine 

on innovative Niedersachsen and that you 

find it both informative and inspiring.

Christian Wulff

Minister President of Niedersachsen
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Innovation
Shipyard Meyer Werft in Papenburg as well as the wind energy sector stand for 
Niedersachsen‘s competitiveness on international markets. Multinationals, fam-
ily owned businesses and successfully acting industrial start-ups are heading for 
innovations to keep pace with global challenges. The federal state of Nieder-
sachsen is aware of its future potential.

www.n-export.de
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Energy
By its know-how and long-time experience in the technolgy  
of renewable energy Niedersachsen has become an innovation  
leader in the sector. Not only in Germany, but also on  
foreign markets. The fast growing sector of wind energy is  
contribting to develop Niedersachsen‘s position as a stimulus  
for future energy supply in Europe.

Photo: Baad Engineering
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Competitiveness
Volkswagen is by far the most important company in Niedersachsen.  
With 329,000 employees worldwide Volkswagen is heading for global  
leadership in innovation, competiveness and eco-friendliness.  
CEO Dr. Martin Winterkorn explains how Volkswagen wants to become  
"the world‘s most fascinating car maker." 

08 Introduction   Innovative Niedersachsen 



Biotechnology
From producing new drugs to modifying plants to developing innovative  
technologies – Niedersachsen is one of the most important biotechnology  
regions in Germany. 170 companies work in that sector, and their annual 
growth in employees as well as turnover is above-average.The world meeting  
of BIOTECHNICA show in Hannover is strengthening the ties of the young  
industries to global markets.

Photos: SartoriusPhotos: Volkswagen AG
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Fantastic Games!
At the Paralympics in Beijing, the Niedersachsen healthcare company Otto Bock has been responsible 
for maintenance and repair of the wheelchairs, prostheses and orthoses of the 4,000  
athletes from all over the world. 

 Text: Andreas Breyer

"We in Germany are known for our good 

organizational skills, but what you got off 

the ground here is even more impressive.” 

With this statement, Professor Hans Georg 

Näder, managing partner of the German 

based healthcare company Otto Bock, 

praised the perfect organisation of the 

2008 paralympics. 

And he ought to know: The company has 

attended all summer and winter Paralym-

pics since the 1988 games in Seoul. Since 

then, volume and complexity of the tech-

nical support of the paralympic sport has 

continuously been risen. What started out 

20 years ago as a small operation with four 

technicians, has developed into a large-

scale logistics project during the Games in 

Beijing. As an exclusive service provider, 

the medical technology company took 

over the repair services for prostheses and 

wheelchairs at the Paralympics from Sep-

tember 6 to 17, 2008; and therewith assist-

ed sportsmen and women to deliver high-

est performances at the Beijing games. 

International Team of Specialists

The multicultural team of technicians con-

sisted of 86 women and men dispatched 

by 19 international Otto Beck subsidiaries. 

Furthermore, for the first time, 50 pros-

thetists from the host country were part 

of the team. In a series of intensive cours-

es, Otto Bock has trained them in sports-

specific technical challenges. The total 

assignment of 136 technicians, located in 

the central Otto Bock repair shop and di-

rectly at 13 competition sites, meant a new 

record. A significant portion of the work-

shop equipment, parts, and materials had 

been sent to Beijing by ship from Germany 

three months prior to the games. The first 

group of Otto Bock technicians arrived 

in China‘s capital at the end of August. 

These early preparations enabled athletes 

to have their equipment checked before 

their events. 

"Together with my employees,  
I was impressed by the great  

performances of the athletes,  
and as well of the perfect  

organization of the event."

Prof. Hans Georg Näder,  
Managing partner, Otto Bock

There is good reason for such a service: 

Prostheses, orthoses, and wheelchairs are 

put under extreme strain, when athletes 

with disabilities participate in high-per-

formance sports. Therefore, demands are 

high to the mechanical skills of the experts, 

in particular when it comes to extremely 

bonded pieces of sports equipment. Re-

Prostheses, orthoses, and wheelchairs  
are put under extreme strain during high- 
performance sports..

10 Innovation   Innovative Niedersachsen 
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pairs were frequently required at the Par-

alympics and sometimes even directly on 

the competition site. 

Experience has shown that athletes from 

developing countries, where technical 

support for orthopaedic equipment is still 

behind the times, are especially eager to 

take advantage of the service during the 

Games. One of the orthopedic master-

pieces was the manufacturing of a total 

new thigh prostheses for the only partici-

pant from Madagaskar, within less than 24 

hours. His old model had been damaged 

irreparably. In total, 2.161 manufacturing 

and repair orders have been carried out by 

the technicians during the Paralympics in 

Beijing. 

Partnership Renewed 

Even during the 13th Paralympics in Bei-

jing, the International Paralympic Com-

mittee (IPC) and Otto Bock HealthCare 

have extended their present cooperation 

until the year 2012, with the new contract 

covering the Paralympics 2010 in Vancou-

ver and 2012 in London. Says Prof. Näder: 

“Within the scope of the Paralympics, we 

have prolonged our partnership with the 

International Paralympic Comitee (IPC) up 

to and inclucing the year 2012; and I am al-

ready looking forward to the Games 2010 

in Vancouver and 2012 in London“.

"Wonderful 20 years  
of support of the Paral-
ympics by Otto Bock"

Sir Philip Craven, IPC president, talked 

about “wonderful 20 years of support of 

the Paralympics by Otto Bock.” He advised 

to be careful with the word partnership, 

but: “Real partnership is something we ex-

perience with Otto Bock.“

All Expectations Fulfilled

Otto Bock expected fair and rousing top-

level sports during the 2008 Paralympics 

in China, from athletes who, by delivering 

Innovative Niedersachsen   Innovation 11

peak performances, would have a positive 

effect on the way that the world views the 

life of persons with handicaps. 

These wishes came true, as the resumee 

of Professor Hans Georg Näder, managing 

partner of the Otto Bock Group, proves: 

„The Paralympics 2008 in Bejing have been 

fantastic, highly emotional games. Togeth-

er with my employees, I was impressed by 

the great performances of the athletes, 

and as well of the perfect organization of 

the event. We are proud that once more 

we were given the chance to demonstrate 

our competence.” 

www.ottobock.de

Even during the games, the contract for 
the future partnership between Otto Bock 
and the IPC has been signed.

Photo: flickr

Photo: Otto Bock



www.n-export.de

Excellent with Enzymes
From producing new drugs to modifying plants to developing innovative technologies  
– Niedersachsen is one of the most important biotechnology regions in Germany.  

Text: Julia Koch

170 companies work in that sector, and 

their annual growth in employees as well 

as turnover is above-average. “Biotechnol-

ogy is one of our state’s strengths”, says 

Niedersachsen’s Minister of Economics 

Walter Hirche. “We are aware of the po-

tential that lies there.” 

To support the biotechnology and life sci-

ences industry, the Ministry of Econom-

ics established the Life Science Network 

Niedersachsen, known as BioRegioN, in 

the mid-1990s. It serves as a platform to 

connect business, science and politics and 

helps companies gain access to funds. The 

network’s Life Science Report 2008, based 

on a survey among Niedersachsen’s 260 life 

science companies which include pharma-

ceutical, chemical and medical technology 

besides biotechnology, shows that the in-

dustry is growing fast: Among the small 

and medium-sized businesses turnover in-

creased by 33 percent and the number of 

employees by 10 percent in 2007. 

Typically for the industry, 
most of the companies 
are small, employing 25 
people on average. 

On average, twelve new life science com-

panies were started in Niedersachsen 

every year in the past decade. “We have 

a healthy mixture of numerous young 

companies, particularly in the city triangle 

Hanover-Göttingen-Braunschweig, be-

sides growing and well-established com-

panies like Sartorius, Werum and Solvay 

Pharma”, says BioRegioN spokesman Dr. 

Albrecht Läufer.

One of them is Vibalogics GmbH in Cux-

haven. Its 18 employees produce vaccines 

and medicines with living organisms like 

viruses and bacteria for pharmaceutical 

companies. “Since these organisms are 

augmentable and potentially dangerous 

for people and environment, there are 

high safety demands for manufacturing 

them”, explains Managing Director Dr. 

Stefan Beyer. “For example, we work with 

a virus that is modified to destroy cancer 

cells. It is highly toxic for poultry, so if it was 

"Business and science can achieve 
maximum performance only 

through cooperation. We are on a 
good way to turn excellent research 

results into economic success.”

Walter Hirche, Niedersachsen's  

Minister of Economics

12 Innovation   Innovative Niedersachsen 
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Excellent with Enzymes accidentally released onto a chicken farm 

that would be disastrous.” The employees 

have to pass through several gowning ar-

eas where they have to change clothes and 

are wholly covered before they enter the 

laboratory. Not even the air is allowed to 

leave that room unfiltered. The vaccines 

Vibalogics produces are next tested on hu-

mans. In the last two years, the company’s 

turnover increased by 13 and 15 percent, 

respectively. 

Another small but successful company is 

mosaiques diagnostics and therapeutics 

AG, a spin-off of the Hannover Medical 

School. Set up in 2002 in Hannover, it is 

specialized on the early detection of dis-

eases. The scientists have developed a tech-

nology by which it is possible to foretell a 

range of diseases at a stage when doctors 

are not yet able to diagnose them. “We 

know of the heart attack one and half 

years before it occurs”, says CEO Joachim 

Conrads proudly. “We detect the kidney 

Sartorius AG, headquartered in Göttingen, is an 
internationally leading laboratory and process 
technology provider.

failure three to five years in advance. That 

means a disease can be treated at an early 

stage when the organs are not yet dam-

aged.” That is possible because an ap-

proaching illness causes body proteins to 

change. Mosaiques analyses the changed 

protein pattern from an urine sample. It 

can detect prostate cancer, cardiovascular 

diseases, chronic renal diseases, diabetic 

kidney failure and bladder cancer. More is 

to come. “In five years we want to be able 

to discover 50 diseases ”, says Conrads. His 

sales expectancy is “probably exorbitant.”

But there are also several big companies 

in Niedersachsen working with biotech-

nology. The seed company KWS SAAT AG 

from Einbeck with a turnover of 585 mil-

lion EUR belongs to the top five interna-

tional plant breeding companies. It is even 

world market leader regarding sugar beets 

seeds. Operative in 70 countries, more 

than 75 percent of the turnover is made 

outside Germany. It started working with 

Photo: Sartorius

Photo: Sartorius

Photo: Sartorius
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biotechnology in 1972. For example, tis-

sue cultures are used to propagate plants 

so that one gets identical material for test 

crossings. “Scions in the Petri dish”, as Dr. 

Reinhard Nehls puts it, Scientific Director 

of PLANTA Angewandte Pflanzengenetik 

und Biotechnologie GmbH, the subsidiary 

company of KWS in charge of its biotech-

nological activities. They also take the DNA 

of plants and analyse their characteristics, 

for example to see if a plant is resistant 

against a particular virus. “Without those 

molecular diagnostics we would have to 

do extensive cultivation tests under vari-

ous conditions to find that out”, explains 

Nehls. Shifting some of the research into 

the laboratory means getting quicker, 

more efficient and more accurate results. 

“We replace trial and error with targeted 

analyses.” 

Successful suppliers of biotechnological 

tools and equipment are also located in 

Niedersachsen and profit from the indus-

try’s growth. Sartorius AG, headquartered 

in Göttingen, is an internationally leading 

laboratory and process technology pro-

vider. With the take-over of the French 

company Stedim it set up Sartorius Stedim 

Biotech that focuses on biopharmaceutical 

equipment. Sartorius Stedim Biotech em-

ploys 2,300 people and had a pro forma 

sales revenue of 375.9 million EUR in 2007. 

Also located in Göttingen, IBA GmbH pro-

vides tools and technologies for life sci-

ence research. Started in 2000, it doubled 

the number of employees in the past two 

years and achieved a sales growth in the 

two-digit range.

Niedersachsen’s greatest 
strength lies in pharma-
ceutical biotechnology 
with focus on neurobi-
ology, stem cell biology 
and infection biology.

The number of substances in clinical trial 

has partly more than doubled in 2008. A 

particular success is that already two biop-

harmaceuticals have come on the market 

that have been completely developed in 

Niedersachsen. Both are products of Curat-

is Pharma GmbH in Hanover. Haemopressin 

is used to stop esophagus variceal bleeding 

in patients suffering from hepatitis and liv-

er cirrhosis. Curatis sells it in several Euro-

pean and Asian countries, being in some of 

them the first with that active ingredient, 

and awaits approval for the USA. Cortirel 

is used to diagnose the cause of pituitary-

adrenal problems. The company has only 

five employees who concentrate on re-

search and development and outsource 

production and distribution. “We are a 

small team, but we have provided a lot of 

jobs at other companies”, says CEO Prof. 

Dr. Klaus-Dieter Döhler. Since the introduc-

tion of Haemopressin in 2001 the company 

has an annual increase in turnover of 20 to 

30 per cent. 

Niedersachsen’s success in pharmaceuti-

cal biotechnology is mainly due to the nu-

merous scientific institutions. A high lev-

el of networking has led to several joint 

projects. The Helmholtz Centre for Infec-

tion Research in Braunschweig (HZI) and 

the Hanover Medical School (MHH) have 

founded a Centre for Experimental and 

Clinical Infection Research called Twincore. 

Photo: Sartorius

14 Innovation   Innovative Niedersachsen 
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Biotechnology: Biotechnology 
means using biological processes 
or organisms such as bacteria and 
enzymes for industrial products 
or processes. One of the earliest 
forms of biotechnology was the 
making of bread, wine and beer 
with the help of yeast. Today, it 
is used in a range of industries 
including health care (red bio-
technology), agriculture (green 
biotechnology) and industrial 
processes (white biotechnology). It 
combines disciplines like genetics, 
molecular biology, biochemistry, 
embryology and cell biology.

Successful suppliers of biotechnological tools and equipment are also located in 
Niedersachsen and profit from the industry’s growth.

The centre combines the basic research at 

the HZI with the expertise at the MHH in 

clinical infection research. It started work 

in August 2008. One of the goals is to find 

new ways to treat hepatitis C. „The pre-

clinical and clinical development of a new 

medicine is a highly com plex, costly and 

long process. One cannot do it on one’s 

own”, says head of the department Prof. 

Thomas Pietschmann. “At Twincore we 

profit hugely from the connection and 

close cooperation to the HZI and MHH.”

Seven scientific institutions established 

the excellence cluster for Regenerative Bi-

ology and Reconstructive Therapy, short 

Rebirth, that marks an important step 

in stem cell research. The partners work 

together on new therapies for blood, 

heart, liver and lung diseases. Biomedical 

disciplines are combined with chemistry, 

mechanics, and physics, including phot-

onics. The German Research Foundation 

supports the cluster with 42 million EUR 

till 2011.

Furthermore, a small neuroscience hub has 

developed in the city of Göttingen with 

the Bernstein Center for Computational 

Neuroscience and the European Neuro-

science Institute, a joint project between 

the University of Göttingen Medical School 

and two Max Planck Institutes (MPI for Bio-

physical Chemistry and MPI for Experimen-

tal Medicine).

Public funding also helped to strengthen 

the industry. Niedersachsen finances inno-

vative projects through its innovation pro-

motion and the new Future and Innova-

tion Foundation Niedersachsen. The foun-

dation’s capital will increase to 100 million 

EUR in the next few years. Besides, the 

Hanover-Göttingen-Braunschweig triangle 

has become one of three model regions for 

biotechnology in Germany, receiving fund-

ing of up to 15 million EUR from the Fed-

eral Ministry of Education and Research. 29 

projects focusing on neurobiology, stem 

cell biology, infection biology and platform 

technologies were financed so far.

A lot of those projects and cooperations 

are meant to pave the way for the latest 

research results to be put into practical ap-

plication. “Business and science can achieve 

maximum performance only through close 

cooperation”, says Minister of Economics 

Walter Hirche. “We are on a good way in 

Niedersachsen to turn excellent research 

results into economic success.”

Photo: Sartorius
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Annual World Event
BIOTECHNICA, Europe‘s leading biotechnology show is now being relaunched as an annual event. 
This will raise new business opportunities in Niedersachsen’s capital Hanover.

Text:: Julia Koch, photos: Deutsche Messe

Europe‘s biggest biotechnology trade fair 

takes place in Hanover: Biotechnica at-

tracted 863 exhibitors and 13,000 visitors 

last year. 32 countries were represented. 

Its four-part concept features an exhibi-

tion showcase, international conferences, 

a partnering event and the European Bio-

technica Award. Responding to the grow-

ing demand of the industry, the organisers 

moved the event on an annual timeslot in 

2007. In addition, a series of changes were 

introduced to make the trade fair still 

more attractive. The conference program 

was extended to also include policy issues 

(BioPolitics) beside scientific aspects (Bio-

Science) and business development (Bio-

Business). This year more than 400 experts 

from across the world reported on trends, 

research findings and the latest practical 

applications. 

Another addition was the forum “Science 

to Market”, organized by the European 

Association of Pharma Biotechnology 

(EAPB), which provides a separate meet-

ing-place for pharmaceutical biotechnol-

ogy. Biotechnica also features a match-

making platform that is open to all par-

ticipants. It is meant to facilitate business 

deals and contacts to ensure that good 

ideas find the right business partners. One 

of the highlights of the three day event is 

the presentation of the European Biotech-

nica Award to the most innovative com-

pany. The award from Deutsche Messe AG 

is currently worth 100,000 Euros.

Deutsche Messe AG exported Biotechnica 

successfully abroad: For the biotechnology 

industry in Asia, it established the Biotech 

China in Shanghai that was held for the 

second time this year. With 5,179 trade visi-

tors from 29 countries and a high propor-

tion of foreign exhibitors the organisers 

rated it a success. This year also saw the 

debut of Biotechnica America with INTER-

PHEX and PharmaMedDevice as a com-

bined life sciences event. The number of 

13,000 visitors in Philadelphia far exceeded 

expectations. 1,003 exhibitors from 20 dif-

ferent nations presented themselves.

BIOTECHNICA 2008 will boast a number of 

changes and new attractions. Stephan Ph. 

Kühne, Managing Board Member at the 

Europe's biggest biotechnology trade fair takes 
place in Hanover: Biotechnica attracted 863 
exhibitors and 13,000 visitors last year.

www.n-export.de
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Annual World Event

Germany + Innovation
= Niedersachsen

It all adds up to a state of discovery.

Mobility.
On land, at sea, in the air and even in

space, Niedersachsen is setting stan-

dards in mobility. Because we like helping 

people get ahead.

The state of things to come.

Research.
Despite our atomic clock, we’re usually well

ahead of the times. We work on innovation 

around the clock, in Europe’s most research-

intensive region.

A prime location.
If it helps people move forward, Niedersachsen is 

working on it. The world of tomorrow is emerging

through innovation and an appetite for the new. Here 

in northwest Germany, those views are at home.

www.ipa-niedersachsen.de
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fair‘s makers, Deutsche Messe AG, prom-

ises: „The 2008 event will be more topical, 

offer more variety and more value than 

ever before.“ „We are introducing new, 

exciting content and features to raise the 

high level and quality of the event“, added 

Kühne.

Thus BIOTECHNICA will focus more on re-

search and product development in every 

area of biotechnology - from foundation 

research to equipment, bioinformatics and 

services, as well as the five areas of applica-

tion: pharma/medicine, chemical industry, 

environment, agriculture and food. Due to 

the re-introduction of the annual schedule, 

BIOTECHNICA will also be able to accom-

modate new exhibitors from across the 

globe and from every area of biotechnol-

ogy. The 2008 conference program will of-

fer more scope and added value than ever 

before. Not only will there be conferences 

dedicated to scientific aspects (BioScience) 

and business development (BioBusiness), 

but now also to policy issues (BioPolitics) 

as addressed by industry associations, gov-

ernment policymakers and representatives 

from the European biotech industry and 

economic development organizations. 

Accordingly, more than 400 experts from 

across the world will report on trends, re-

search findings and the latest practical ap-

plications. Kühne elaborates: „This year‘s 

program represents a concentration of 

major conferences, congresses, symposia 

and workshops within the biotechnology 

sector. It takes us one step closer to the aim 

of creating one central European meeting-

place for biotechnology.“ 

The new collaboration with the organiz-

ers of the scientific conference European 

BioPerspectives greatly enriches the pro-

gram‘s content. This leading biotechnol-

ogy congress, organized by DECHEMA 

(German Society for Chemical Engineer-

ing and Biotechnology) in tandem with 

twenty-one professional associations, will 

take place parallel to BIOTECHNICA for the 

first time.

Another addition to this year‘s BIOTECH-

NICA is the forum „Science to Market“, 

organized by the European Association of 

Pharma Biotechnology (EAPB), which will 

provide a separate meeting-place for phar-

maceutical biotechnology at the event. 

The prime aim is to promote the scientific 

and research work that goes on within Eu-

rope‘s pharmaceutical biotechnology sec-

tor and to create an effective interface be-

tween research and industry.

Another highlight at BIOTECHNICA 2008 

will be the three-day event EU Biotech 

Days. In addition to the planned joint dis-

play representing the general directorates 

„Business and Industry“ and „Science and 

Research“, headed respectively by Indus-

try Commissioner Günter Verheugen and 

Research Commissioner Janez Potocnik, 

high-ranking representatives from the Eu-

ropean parliament, EU research commit-

tees and the EU Commission will engage 

in conferences and panel discussions de-

BIOTECHNICA's four-part concept features an exhibition showcase, international 
conferences, a partnering event and the European Biotechnica Award. 
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EUROPEAN BIOTECHNICA AWARD: BIOTECHNICA will be opened on 6 October 
2008 by EU Commissioner Günter Verheugen and Walter Hirche, Niedersach-
sen's Minister for the Economy, Work and Transport. One of the traditional 
highlights of the opening ceremony will be the presentation of the EUROPEAN 
BIOTECHNICA AWARD, currently worth 100,000 EUR. More than 400 guests 
from industry, science and politics are expected to attend.

voted to such crucial issues and controver-

sies as the time required to license plants 

in the EU, stock market prospects for bio-

tech companies, European strategies on 

stem cell research and genetic engineer-

ing, as well as the EU climate strategy. The 

main goal of these events and discussions, 

according to Kühne, is to structure and 

promote the transfer of information and 

knowledge within the EU.

In addition, the Biopolitical Conference 

will provide an interdisciplinary summit 

for the biotech sector. Featuring a series 

of lectures, panel discussions and work-

shops, the event affords an ideal platform 

for knowledge transfer and networking 

between representatives from business, 

science and politics. The program of events 

is rounded off by the presentation of the 

bio-regions‘ innovation award.

Forums in the Exhibition Area

Some forums will be integrated into the 

exhibition and thus closer to the exhibitors 

and their visitors. These include the Inno-

vation Forum, which features lectures from 

exhibiting companies and the Life Science 

Spotlight, a forum in which top-flight sci-

entists present their latest research find-

ings. Other events held within the exhibi-

tion area are Project Forum Biotechnology, 

BIOTECHNICA PARTNERING and "jobvec-

tor“ – a careers event.

The international partnering concept for 

BIOTECHNICA has also been further de-

veloped in order to ensure that scientific 

progress and good ideas find the right 

business partners. In cooperation with 

the EBD Group, the leading partnering 

specialist for the international biotech in-

dustry, the organizers have created a new 

professional platform open to all partici-

pants at BIOTECHNICA, including visitors 

and conference attendees, with the aim 

of facilitating business deals and contacts. 

Even before the show begins, exhibitors, 

cooperation-seeking firms and visitors 

can identify potential business partners 

and arrange meetings at the show thanks 

to a web information and matchmaking 

portal called „partnering ONE“, designed 

by the EBD Group. 

Combatting Lack of Personnel

Demand for experienced and suitably 

qualified personnel across the biotech sec-

tor is already high and is expected to be-

come even more problematic. In order to 

overcome the skills shortage and support 

companies in their quest to find qualified 

people, BIOTECHNICA has considerably 

extended the area made available to its 

careers event „jobvector“ and will be of-

fering attractive events designed to help in 

the recruitment of specialist personnel. 

BIOTechnikum, located in Hall 9, is a re-

al eye-catcher. This mobile information 

and exhibition centre on two levels is the 

brainchild of the Ministry for Education 

and Research. The full title of this initiative 

is „BIOTechnikum. Discovering life‘s secrets 

- shaping the future.“ Participants are in-

vited to experiment in practical laboratory 

sessions and workshops under the supervi-

sion of experienced scientists. A support-

ing exhibition provides insights into the 

basic science, fields of research and diverse 

applications of biotechnology.

30 Top Scientists from Latin America 

The German Ministry of Education and Re-

search (BMBF) invites a delegation of 30 

highly specialized scientists from Argen-

tina, Brazil, Chile, Colombia, Costa Rica, 

Cuba and Mexico to the BIOTECHNICA 

fair 2008 in Hanover. Under the brand 

‚Research in Germany - Land of Ideas‘, the 

Ministry will present German innovations 

and research results in Biotechnology and 

Bio-Informatics. The mission is supported 

by the BMBF in the frame of its ‚Interna-

tionalisation Strategy‘. The BIOTECHNICA 

fair is serving as platform to present Ger-

many as a land of research and high-tech-

nology to the potential Latin-American 

cooperation partners.
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Cultivation Methods
Sugar is an allround talent, and will always be: its white crystals are sweet and give taste to almost  
everything that we eat and drink, it supplies energy and conserves without additional chemical  
additives. Sugar is a fixed and pure natural component in nutrition.

Text: Andreas Breyer

Sugar also grows steadily on our home 

acres and therefore is a secure supply 

module. Sugar beets support soil fertility 

and produce more oxygen than any other 

plant: from the amount of beets covering 

a football ground, about 50 people have 

enough oxygen to breathe for one year.

With its headquarters based in Braunsch-

weig, five German factories in Clauen, Nor-

dstemmen, Klein Wanzleben, Schladen and 

Uelzen, and seven sugar plants in other 

European countries, Nordzucker AG is the 

second largest producer in the sugar busi-

ness in Europe. In the 2007/2008 financial 

year, with a sugar production of around 

1.9 million tons, Nordzucker AG generated 

sales of around 1.3 billion EUR. The com-

pany has approximately 2,900 employees. 

In order to meet the future challenges of 

the European market, Nordzucker plans a 

steady growth in its core business.

Constant Innovations Improve  
Cultivation and Sugar Extraction

Due to technical advancement, the out-

put of beet and sugar continuously rises 

on the fields and in the sugar factories. 

During the past 15 years, the sugar out-

put has been increased by 1.5 per cent on 

average per annum. Major contributions 

to this success were on the one hand new 

cultures, which are more resistant against 

diseases and pest. Plus, the development 

of the highly efficient and at the same 

time soil-conserving mulch seeding proc-

ess was another major contribution. With 

this procedure, the leftovers of the previ-

ous plants are being mixed with the soil 

and help for a better ventilation and infil-

tration. This stimulates the growth of the 

plants and protects the soil from erosion. 

On the other hand, the well targeted use 

of utilities such as pesticides and fertilizers, 

combined with a steadily improved men-

toring of the farmers, had as well a positive 

effect on the output. Thanks to the close 

relationship between Nordzucker and the 

beet farmers, innovative products are be-

ing developed together. One example for 

this is the strip till seeding that enables to 

loosen up the soil.

Energy Efficiency in the Focus

Sugar production is optimized permanently 

as well, with a special focus on energy utili-

zation. Heat, which is needed for multiple 

purposes, is being used not only once, but 

several times, with a clever interconnec-

tion. With the use of power-heat coupling, 

the heat serves in a first run to generate 

energy. The rejected heat is in the end be-

ing used for heating. Additional energy is 

being generated by a block heat and pow-

er plant, which is run by biogas, generated 

from the sewage treatment works.

www.nordzucker.de

Modern boiling apparatus: innovative methods 
optimize the process of sugar production.

Photo: istockphoto
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Global Services 
With more than 7,500 employees, TÜV NORD Group is one of  
Germany‘s largest technical service providers and number one in 
it‘s field in the north of the country. 

TÜV NORD owes its leading market po-

sition to the technical competence and 

a wide range of consulting, testing and 

servicing activities in the Systems, Mobil-

ity, Certification, Energy and Systems Engi-

neering, Academy and International Divi-

sions. The company has expertise in nearly 

all questions of technical safety, environ-

mental protection, and the conformity 

assessment of management systems and 

products – nationally and internationally. 

In the Line of Success 

In 2007, TÜV NORD Group generated 

record sales revenues of 737.9 million 

EUR (previous year: 637); the best operat-

ing result in the history of the company. 

Sales revenues were up by 15.8 per cent. 

Consolidated EBIT without non-operating 

items amounted to 44 million EUR; this 

represents an increase of 60.6 per cent. 

The return on sales was six per cent. “The 

business is growing in all its major core ac-

tivities,” says Dr. Guido Rettig, Chairman of 

the Board of Management of TÜV NORD 

Beyond its traditional boundaries as an in-

spection organisation, TÜV NORD Group is 

represented by its own personnel and by 

independent companies in other German 

regions and in 70 countries in Europe, Asia 

and America. 

At Home in the Leading Markets

TÜV NORD Group’s successful develop-

ment can be seen particularly clearly in the 

growth of its international sales revenues, 

which rose by more than 50 per cent in 

2007 to over 125 million EUR. This means 

that 17 per cent of TÜV NORD Group’s 

sales revenues were generated abroad. 

TÜV NORD Group is present  
in Europe, America, Asia and 
the Middle East with its own 
companies and with agencies. 

The company is present in the world‘s fu-

ture markets and assists enterprises based 

in these markets in their export endeav-

ours. In the other direction, German com-

panies receive support for their foreign 

business from TÜV NORD Group‘s interna-

tional representatives and companies.

Values and Principles

It is TÜV NORD Group‘s aim to strengthen 

its position by customer orientation and 

flexibility in the performance of its serv-

ices. Doing this, TÜV NORD Group will re-

main faithful to its principles: independ-

ence, neutrality and integrity will continue 

to be the basis for the work of the TÜV 

NORD Group. The shareholders of TÜV 

NORD AG are the long established tech-

nical inspection bodies RWTÜV, TÜV Nord 

and TÜV Hannover/Sachsen-Anhalt, whose 

special concern is the public good.

Making our world safer: TÜV NORD 
Group has broad experience in nearly all 
questions of technical safety.

Competence not only in testing: Among 
other fields, TÜV NORD Group also 
assists companies in consulting, certifica-
tion, engineering and their ambitions.

AG. Earnings after tax stood at 18.6 million 

EUR (previous year: 19.1). Including the in-

dependent technical experts attached to 

the parent TÜV associations, the average 

number of employees, expressed as full-

time equivalents, amounted to 7,528. 
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Interview: Dirk Maxeiner

Dr. Winterkorn, it is your stated goal to 

overtake Toyota as the world’s most suc-

cessful automaker. Have you not bitten 

off more than you can chew?

I firmly believe that the Volkswagen 

Group is the most forward-looking com-

pany in the automobile sector. In terms 

of innovative strength, design, precision 

and quality we are already better than 

our Japanese competitors. But we’re also 

aiming to top the tables as far as cus-

tomer satisfaction, sales and returns are 

concerned. We laid the foundations for 

doing that last year.

What exactly does that mean?

Well, to start with we’re working very 

hard on making both the Group as a 

whole and the Volkswagen brand in 

particular more profitable. A more re-

turn-oriented approach, better processes, 

higher sales performance – these are all 

measures that are already translating 

into excellent figures. And we’ve also 

launched an as yet unmatched model  

offensive. The Volkswagen Group will be 

introducing 20 further models over the 

next 36 months. On top of that, there 

will be the successors to existing vehi-

cles, such as the new Golf VI. We are in-

tensifying our activities in segments like 

SUVs, pick-ups and vans, where we were 

hardly present in the past. If you look to 

US automakers, you can see what hap-

pens when an automobile manufacturer 

doesn’t make an intensive commitment 

to developing new models.

 Mastering Challenges
Volkswagen AG is by far the most important company in Niedersachsen. With 329,000 employees 
worldwide Volkswagen is heading for global leadership in innovation, competitiveness and  
eco-friendliness. CEO Dr. Martin Winterkorn explains how Volkswagen wants to become 
"the world’s most fascinating car maker". 

New products are one aspect, but where 

is demand supposed to come from? 

Your established markets are pretty  

sluggish, aren’t they? With a differenti-

ated product offering we can set new 

trends and win market shares in countries 

such as Germany and the USA. A good 

example is the Volkswagen Tiguan which 

immediately catapulted to the top fol-

lowing its market launch, becoming a  

bestseller in the SUV segment. 

But it’s also correct to say that our growth 

chiefly comes from markets such as China, 

India, Brazil or Russia. These are markets 

where the thirst for mobility is enormous. 

That’s why we’re developing these mar-

kets with very specific measures such as 

new plants, supplier networks and sales 

companies.

You’re hardly likely to succeed with  

your traditional vehicle program.

That’s correct. It’s vital that our vehicles 

are very carefully tailored to the regional 

needs of customers. The "global car” is 

well and truly a thing of the past. If we 

 look at India, for instance, this means 

we must build small, very inexpensive 

cars which are nevertheless convincing 

in terms of quality, customer benefit and 

environmental compatibility. One exam-

ple is our New Small Family, which we 

presented as a study in 2007. We will be 

building a version of the up! for metro-

politan areas in Western countries as well 

as variants specially designed for emerg-

ing markets. That brings us a potential 

sales volume of 500,000 cars per year in 

the long term.
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"I firmly believe that the 
Volkswagen Group is the 
most forward-looking  
company in the automobile 
sector."

Dr. Martin Winterkorn, CEO Volkswagen AG

Photo: Volkswagen
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 "The Volkswagen Group 
must become the first 
choice for the talents in  
our industry.” 

Dr. Martin Winterkorn, CEO Volkswagen AG

What is your response to the criticism 

levelled by some that Volkswagen has 

missed the boat as far as CO2 and en-

vironmentally compatible vehicles are 

concerned?

I would suggest that those critics take a 

good look at the facts. We launched the 

very first three-liter cars as early as the 

late 1990s with the Lupo and the Audi 

A2. Not only that – the Audi duo intro-

duced in 1997 was the first series produc-

tion hybrid vehicle in Europe.

Production of all these models has been 

terminated …

Environmental innovations have to be 

accepted by our customers, too. So the 

price is an important factor. That’s why 

we’re focusing closely on optimizing the 

Volkswagen TDI and TSI engines or Audi’s 

TFSI technology. Volkswagen’s BlueMo-

tion series, Audi’s e-models, SEAT’s Eco-

motive line or Škoda’s GreenLine vehicles 

already cut consumption quite signifi-

cantly without sacrificing driving pleas-

ure. We’re looking towards the future, 

too: we’re making massive investment in 

second-generation biofuels. And we’re 

working on series maturity for  

alternative drivetrain technologies such 

as hybrid engines, fuel cells or plug-in 

electric systems which are recharged by 

connecting a plug to a regenerative 

electric power source. 

What about the USA, where Volkswagen 

used to be a cult? 

There isn’t much of that left now...

We hit the reset button in the USA last 

year. We’re moving closer to our dealers, 

Photo: Volkswagen
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closer to our customers. That’s the only 

way we can really play a dominant role as 

the largest European importer – as THE 

German automaker – and follow up the 

successes of the Beetle era and the T2. 

I believe this also calls for production in 

the Dollar area. 

But more important still, it requires the 

right products. These have to be prod-

ucts which are fine-tuned to the wants of 

American customers – design, equipment 

and, of course, price.

Should I be buying Volkswagen  

shares now?

Our share price reflects the success of our 

Group. We were the listed automaker 

with the best share price development in 

2007. We will resolutely continue to press 

ahead with our profitable growth course. 

potentials and our reputation as an at-

tractive employer are right at the top of 

our agenda.

You’ve set the benchmark for the Group 

and its brands very high. What makes 

you so certain you will achieve your 

goals?

For me, the Volkswagen Group is today 

the world’s most fascinating automobile 

manufacturer. We cover the entire prod-

uct spectrum, from the inexpensive com-

pact car through the super sports car to 

the 40-tonne truck. 

And, apart from us, who else brings to-

gether eight brands under one roof so 

successfully? Each of these brands is a ver-

itable gem in its own right with a strong 

independent profile. I don’t think we 

need be afraid of any competitor.

Would you risk making a forecast and 

telling me where you think the  

Volkswagen Group will be ten years  

from now?

This company, its brands, and above all its 

people have almost inexhaustible poten-

tial. Our ideas, our know-how, the syner-

gies we have yet to leverage: all 

this gives us confidence to master the 

challenges that lie ahead. Ten years from 

now we will be the benchmark when it 

comes to customer satisfaction, attrac-

tiveness as an employer, quality, returns, 

and also our commitment to the environ-

ment and society. 

We are investing in our future with great 

care and deliberation, using sound judg-

ment and deploying our own resources. 

At the same time, we are keeping a close 

watch on costs. We have laid the founda-

tion to make the Volkswagen Group a 

jewel for its shareholders in coming years 

and to create sustainable value. 

That sounds good. But how does it  

relate to today?

We’re already in a position to develop 

and produce our vehicles much more ef-

ficiently today. Our modular component 

system gives us a completely different 

grip on development costs, procurement 

costs and production costs. We can only 

survive competition if we get all our costs 

and processes right. And we’re working 

flat out on that throughout the company.

How are you going to inspire your  

employees to join you?

Our employees play a key role. We need 

a top team to shape the future. We need 

people who take pride in their work, who 

are proud of the vehicles they build. Our 

most valuable asset is the potential and 

creativity in the hearts and minds of our 

workforce. We’re already making good 

progress here. But we need the best 

designers, engineers, technicians, com-

mercial staff and marketing profession-

als. The Volkswagen Group must become 

the first choice for the top talents in our 

industry. That’s why developing young 

www.n-export.de
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World of Trucks
Since 1992 – with the exception of the EXPO year 2000 – Hanover 
becomes competence centre for busses, light and heavy trucks 
every two years during the IAA Commercial Vehicles.

Text: Andreas Breyer, photos: IAA

Expectations are high every time the IAA 

Commercial Vehicles open its gates to 

the public. By then, the world of busses, 

light and heavy truck looks at the capital 

of Niedersachsen, the state located in the 

north western of Germany. The biyearly 

event is one of several major internation-

al fairs in the sector of investment goods 

taking place at the Hanover fair ground. 

Among those are other famous names 

such as the CeBIT, the Hanover Fair, and 

the AGRITECHNICA. This portfolio of in-

ternational fairs makes Hanover the lead-

ing fairground in the world, with the IAA 

Commercial Vehicles the heaviest amongst 

them, in the true sense of the meaning. 

A Year of New Records

The IAA’s headline, “Commercial Vehicles: 

On the move for everyone” underlines the 

service-oriented nature of this key indus-

try, which is essential to economic growth 

both in Germany and abroad. The new 

IAA poster depicts a heavy truck, a van 

and a bus outlined on a dynamic red back-

ground. The world’s most important trade 

fair for mobility is organized by the VDA 

and is setting new records for the number 

of exhibitors, the number of countries 

represented and the amount of exhibition 

space occupied. 

The number of exhibitors is around 2,000, 

which is 25 per cent more than in the record 

year 2006, while the 275,000 square metres 

of exhibition space is ten per cent more 

than two years ago. This impressively rein-

forces the IAA’s worldwide leading position 

among trade fairs showcasing mobility.   

No wonder that, as early as 2006, the sig-

nals were set for a lasting partnership 

between the fairs management and the 

VDA, the German Association of the Auto-

motive Industry. A long term contract has 

been signed back then, saying that the  fair 

will take place in Hnnover the forthcoming 

years in 2008, 2010 and 2012. 

Hanover is Commercial Vehicle  
Competence

This means a true commitment to the fair 

trade location of Hanover with its interna-

tional reputation. In recent years, Hanover 

has proved that it meets all requirements 

for an effective fair trade. What is it that 

makes the location in the capital of Nieder-

sachsen so successful in a globalized world, 

with many similar events taking place all 

over the planet?

One reason can be found in the high stand-

ards. Says Stephan Ph. Kühne, member of 

the Board of the Deutsche Messe AG: “The 

major advantages of our location are the 

modern exhibition halls, the ideal infra-

structure of the fair location and the city of 

Hanover, customer orientation, and service 

quality.” Plus, the presentation of vehicles, 

"We want to underscore again  
the essential role played by com-

mercial vehicles in delivering  
people’s everyday supplies and in 

enabling business to function."

Matthias Wissmann, President of the VDA

"On the move for everyone": This year's 
motto of the IAA Commercial Vehicles 
promises solutions and product  
innovation in all segments of commercial 
transportation on the road.
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equipment and systems for goods and pas-

senger transportation, which are the ma-

jor part of the IAA Commercial Vehicles, 

makes special and high demands on  a fair-

ground and its architecture. Huge, bright 

halls with plain and largely free floating 

ceilings are the core issues for a fair trade 

in this branche, as well as a barrier free en-

try for vehicles. Furthermore, traffic access 

to the fairground and parking conditions 

are visitor-friendly.   

On the Move for Everyone

But all the framework of the fairground 

is only half the battle. What‘s needed be-

yond that is a sense for upcoming trends 

and future customer needs. In short, it‘s 

innovation that counts. “You won’t find 

more innovation or vehicle presentations 

at any other trade fair”, stresses Matthias 

Wissmann, VDA president. 

The organizers of the fair offer an outline 

programme that‘s perfectly tailored to the 

customers needs. This year, it includes an 

India Day, a Turkey Day and a Russia Day 

taking place during the fair. Therewith, 

the IAA Commercial Trucks 2008 pays trib-

ute to three emerging markets and proofs 

again its will to continual innovation. 

Furthermore, this IAA will address com-

prehensively the questions of sustainable 

mobility and transport efficiency. Emmis-

sion reduction and intermodal transport 

motorists don’t like the trucks when they 

are on the freeways.”

However, the VDA president points out 

that trucks will “not be able to move all 

our freight traffic on their own” which, ac-

cording to forecasts, will increase by 50 per 

cent in Germany and Europe in the next 15 

years. He ads that “all modes of transport 

are going to be needed – trucks, railroads 

and inland waterways. The trench warfare 

tember 25th to Oktober 2nd in Hanover. 

That makes this year‘s commercial vehicle 

fair again the ideal platform for exhibi-

tors and professional visitors to initiate 

business, conclude contracts and debate 

future trends and challenges. Therefore, 

everyone is confident that the worlds lead-

ing fair in the business will not only meet 

the expectations, but once again manage 

to exceed them. 

are burning topics that will be addressed 

on several symposia during the fair. Says 

Wissmann: “We want to underscore again 

the essential role played by commercial ve-

hicles in delivering people’s everyday sup-

plies and in enabling business to function. 

All of us should consider that having fresh 

vegetables in the supermarket, for exam-

ple, requires the use of trucks, even if some 

between them is now finally a thing of the 

past, and each one should exhaust its po-

tentials, both individually and in combina-

tion. There is enough transport available 

for everyone.” 

Platform of Trucks and Busses

All these topics will be addressed at the 

62nd IAA Commercial Vehicles from Sep-

"All modes of transport are going to be needed: 
trucks, railroads and inland waterways. The trench 
warfare between them is a thing of the past.” 
Matthias Wissmann, President of the VDA

The number of exhibitors is around 2,000 
which is 25 per cent more than in the 
record year 2006.
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 New Energy
In Germany Niedersachsen is a leader for the production of natural 
gas, wind energy and biomass. As a result, significant competence 
has developed in the federal state, in companies’ know-how as well 
as in the research sector. 

port of renewables have a high priority. 

NIedersachsen plays an important part in 

reaching that goal because it has domi-

nance within Germany at wind power and 

biogas. An above-average amount of re-

newable energy is produced there – 16.1 

percent of the overall electricity. So it has 

already surpassed the German govern-

ment’s goal of increasing the overall share 

of renewables to 12.5 percent in 2010.

Attracting Innovative Companies

Most of the renewable energy is derived 

from wind power. Because of its windy 

coastline wind turbines were installed in 

Niedersachsen from very early on. Today, 

4,914 plants are installed in Niedersachsen 

with a capacity of 5,647 megawatts. Inno-

vative companies have settled there, offer-

ing services along the production line and 

producing about 40 percent of the wind 

turbines installed in Germany.

Text: Julia Koch

Völkersen, Bötersen, Söhlingen – these 

otherwise unknown villages are impor-

tant sites when it comes to natural gas. To-

gether with the North Sea they constitute 

the four most productive gas fields in Ger-

many. There are overall about a hundred 

gas deposits in Niedersachsen – more than 

90 percent of Germany’s gas reserves are 

located there. No wonder then that Nied-

ersachsen’s importance for the German gas 

production is increasing. In 2007 its share 

in the country’s overall gas production rose 

from 91 percent to 94 percent, reports the 

Association of German Oil and Gas Produc-

ers in Hanover. 

Regarding oil, Niedersachsen is second 

with 40 percent of the country’s produc-

tion. Also the most important oil port is in 

the state: the oil terminal and the refinery 

of Wilhelmshaven are connected with oth-

er German industrial centres by pipelines. 

The building of a new deep sea container 

terminal will increase the importance of 

the port for the energy sector.

Renewable Energy Above-average

As a result a lot of know-how has devel-

oped in Niedersachsen. "The good geo-

graphical position and the strong local 

oil and gas producing industry are a good 

basis for international service companies," 

says Dr. Gernot Kalkoffen, president of the 

Association of German Oil and Gas Produc-

ers. For this reason a variety of service com-

panies have set up their European head-

quarters and research facilities there. 

Hanover, Vechta, Celle and Bad Bentheim 

are locations where many companies of-

fering technical services and developing 

high technology for oil and gas explora-

tion are located. The most important ones 

include KCA Deutag in Bad Bentheim, IT-

AG, Halliburton and Baker Hughes in Celle 

and Schlumberger in Vechta. 

The natural depletion of 
reserves has caused the 
oil and gas companies 
to invest heavily in  
technology to keep 
production on a steady 
level. 

They use that expertise worldwide: in 

2007, total investments in the industry in-

creased by 30 percent to 1.8 billion EUR; 

more than three quarters of which went 

abroad. Because of these activities employ-

ment has steadily increased, by twelve per-

cent in 2007. Research in oil and gas pro-

duction, drilling and gas supply is carried 

out by the renowned Technical University 

of Clausthal. It also offers courses to be-

come a Petroleum Engineer, as one of only 

two German universities.

Since Germany will phase out the produc-

tion of nuclear energy by the year 2020 

and since it wants to increase its share of 

renewable energy to around half of the 

supply by 2050, the production and sup-

Photo: WEG Wirtschaftsverband Erdöl- und Erdgasgewinnung
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However, bio-energy is also of increasing 

importance. Its possibilities began to be 

recognized in Niedersachsen about ten 

years ago. When prices for agricultural 

products were low, many farmers discov-

ered biogas as a chance for some extra in-

come. The Renewable Energy Sources Act 

made it financially attractive for them to 

invest in biogas plants. Since the act guar-

anteed them for 20 years a certain fixed 

price for the electricity produced, many 

farmers saw the chance for a steady extra 

income.

Feeding on Liquid Manure 
and Biological Waste

In consequence, from 2000 to 2003 about 

300 plants were built in Niedersachsen, 

feeding on liquid manure and biological 

waste. Then the act was amended in 2004, 

promoting the use of energy crops such as 

maize or winter rye, and causing a second 

surge of plant building. About 450 new 

and much bigger plants were set up. Since 

one plant cost about two million EUR, it 

Niedersachsen plays an important role in reaching the goal of supplying the whole of 
Germany with energy for the next 20 years. An above-average amount of renewables is  
produced in the northwest of the federal state.  

Photo: RWE Dea AG

Photo: RWE Dea AG
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meant a major investment for a farmer. 

But "especially farms with land poor in re-

sources have to have a greater innovative 

ability," said Dr. Gerd Carsten Höher from 

the Ministry of Agriculture. In total about 

750 million EUR have been invested in bio-

gas since 2004.

Biogas Production in Niedersachsen

Today more than a third of Germany’s bi-

ogas is produced in Niedersachsen. The 

plants produce about two million mega-

watt-hours electricity per year and cover 

3.8 percent of the state’s power require-

ment. Politicians aim at raising that share 

to 8 percent in 2010. Consequently, the use 

of the land is changing: since the demand 

for energy crops has grown, they are in-

creasingly cultivated. Soon ten percent of 

cultivable land could be used for them.

The development has caused a lot of com-

panies to be set up in Niedersachsen, plan-

ning or constructing the plants. "About a 

thousand jobs have been created in the 

past three or four years," says Höher. "MT-

Energie had two employees six years ago. 

Now they have 250." MT-Energie in Zeven 

is the third biggest biogas company in Ger-

many and is represented in Italy, Hungary 

and the Czech Republic.

The market leader EnviTec Biogas AG is also 

located in Niedersachsen. Founded in 2002 

in Lohne, it is already present through its 

own subsidiaries, joint ventures and sales 

offices in many European states as well as 

in India and China. In Belgium, Croatia and 

Greece, the company is in the process of 

planning and constructing biogas plants. 

After getting its first contract worth 3.2 

million EUR in the UK in December 2007, 

CEO Olaf von Lehmden vindicated: "We 

are aggressively pushing ahead our expan-

sion into other European markets, and this 

contract shows that this is the right strat-

egy." In 2006 EnviTec generated revenues 

of 100.7 million EUR.

nuclear energy
hard coal

natural gas
converter gas

brown coal
other energies

wind energy

bio mass

waste, sludge

bio gas

POWER PRODUCTION Source: Federal Office for Statistics

Söhlingen

Schneiderkrug

Voigtel

Hanover

Bremerhaven

"The good geographical 
position and the strong 

local oil and gas producing 
industry are a good basis for 

global service companies."

Dr. Gernot Kalkoffen, 
president of the Association 

of German Oil and Gas Producers

Photo: EON Avacon Photo: Frank Bierstedt, TU Clausthal
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Several hundred kilometres away from 

its headquarters, EnviTec is currently con-

structing a large biogas park with an elec-

trical connected load of 20 megawatts. It 

will also build a plant that transforms bi-

ogas into natural-gas-quality gas and feed 

it into the natural gas network. It is sup-

posed to produce 22 megawatts per hour, 

making it the largest biogas processing 

plant to date to be connected to the natu-

ral gas network. 

"We are convinced that biogas, 
too, will soon develop into  
a viable alternative to fossil  
fuels if a reliable political  
framework can be guaranteed 
in the future", believes Olaf 
von Lehmden, CEO of EnviTec 
Biogas AG. 

Research is done continually in all fields 

of renewable energy. For example the 

Interdisciplinary Centre for Sustainable 

Development at the University of Göttin-

gen initiated and participated in a project 

where a whole village changed from con-

ventional energy supply to biogas. The 

University of Clausthal is also very active 

in research, for example in developing a 

combination of offshore wind power and 

natural gas.

Furthermore, an interdisciplinary Energy 

Research Centre Niedersachsen (EFZN) was 

set up in Goslar. The foundation stone was 

laid in 2007. Starting in 2009, 80 scientists 

from the universities of Clausthal, Braun-

schweig, Göttingen, Hannover and Old-

enburg will be working together on ques-

tions about all energy related processes, 

such as energy production, raw materials, 

system technology, waste disposal, com-

puter science for power systems, nuclear 

and energy law, economy and new tech-

nology. Mainly the state of Niedersachsen, 

but also the University of Clausthal and the 

town of Goslar are investing twelve mil-

lion Euros in the centre. 14 laboratories 

are planned. In 2007 the Energy Research 

Centre and the Ministry of Economics of 

Niedersachsen have started organising the 

annual Energy Days of Niedersachsen with 

changing focus.

Innovative Power Plants

With the closing down of atomic plants 

and advances in technology, new concepts 

of power plants are being developed. Cur-

rently five new power plants are planned 

in Niedersachsen, substituting older and 

less efficient ones and also making up for 

the closing of an atomic plant in Stade. 

Four of them are planned as coal-fired 

power plants. One will be an innovative 

project in Stade run by the chemical com-

pany Dow and the energy supply company 

EnBW Energie Baden-Württemberg AG. 

To satisfy the Dow factory’s huge energy 

requirements the two companies plan to 

combine a coal-fired power plant and a 

gas and steam turbine power plant with 

an output exceeding 1,000 megawatts. 

A combined heat and power system for-

wards excess heat and steam to the Dow 

production sites to increase the site’s ef-

ficiency while lowering CO2 emissions. 

Dow and EnBW will also explore using the 

by-product hydrogen from the site to gen-

erate a portion of the power and steam 

requirements with no CO2 emissions. The 

plant could be in operation in 2014.

Compressed Air Energy Storage

In addition, EnBW is pursuing the project of 

building a compressed air energy storage 

plant and the first German marine energy 

plant in Niedersachsen. The compressed air 

energy storage plant is supposed to store 

regenerative energy and to balance fluctu-

ating generation, triggered amongst oth-

ers by future off-shore-wind parks. For the 

marine energy plant EnBW is looking for a 

suitable location on the North Sea Coast. 

It particularly sees the potential in connec-

tion with coastal protection measures and 

harbour development projects.

Such projects and tech-
nologies are becoming 
increasingly important in 
the worldwide struggle 
to lower CO2 emissions.

Niedersachsen is on a good path: the 

above-average development of renewa-

ble energy and the comparatively low use 

of brown coal have brought about a much 

stronger decrease in CO2 emissions in the 

state (minus 10.5 percent) than in the rest 

of the country (minus 5.6 percent). 

Continuous research is done in all fields of renewable energy.  
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Text: Julia Koch

They are the symbols of the energy revo-

lution: almost 5,000 wind turbines are 

currently rotating in Niedersachsen. It is 

the state of wind power, leading within 

Germany regarding the existing capacity 

as well as newly installed power. "Wind 

power has become an important economic 

factor in our state," says Christian Wulff, 

Prime Minister of Niedersachsen. "And we 

have immense advantages of location." 

Niedersachsen profits hugely from its 

windy coastal region. This is where most of 

the state’s wind turbines stand and where 

development of wind power started more 

than 20 years ago. 

One of the pioneers of the industry was 

Aloys Wobben. The engineer started 

working on wind turbines as early as 

in1975. In 1984 he founded his company 

Enercon in Aurich as a one-man business. 

Today, Enercon is market leader in Germa-

ny with a share of 50.3 percent, and it is 

one of the four leading wind turbine man-

ufacturers worldwide with a turnover of 

1.8 billion EUR in 2006. In total it employs 

over 10,000 people worldwide, suppliers 

included.

In 1973 the oil crisis caused Wobben to 

concern himself with alternative energy. 

"The general ban on driving on the ‘Auto-

bahn’ made many people realise that fossil 

fuels were limited." His first turbine could 

produce 7.5 kilowatts. More than twenty 

years later and after great leaps in devel-

opment Enercon produces turbines with a 

capacity up to 6,000 kilowatts, mirroring 

the overall advance in technology.

Wobben, still the sole owner of Enercon, 

acts on conviction and regularly speaks out 

for the use of renewable energies to re-

duce CO2 emissions. The 56-year-old has 

received several awards for his commit-

ment and, according to Manager Magazin, 

today he is among the 30 richest Germans. 

He is little-known outside professional 

circles though and rarely gives any inter-

views.

One who has been with him from the start 

is overall production manager Klaus Pe-

ters. They constructed the first prototype 

together. "Nobody could have foreseen 

success back then," Peters says. He is happy 

to "produce a peaceful product that’s so 

much in demand throughout the world”.

Klaus Peters remembers 
that at the beginning 
people did not know 
much about wind pow-
er and were worried 
about what to expect.

"There were heated debates. But now 

emotions have subsided and discussions 

have become more rational." While Ener-

con’s first clients were mainly farmers and 

citizens’ initiatives, today their custom-

ers are energy suppliers. Still, some of the 

early clients have grown with the company 

and increased their investments. 

The invention of gearless technology was 

crucial for Enercon’s rise. A small number 

 Windy Work
Niedersachsen is a wind energy state. Most of Germany’s wind tur-
bines are installed there, and its wind energy companies are inter-
national leaders. Offshore wind power presents new opportunities.

www.n-export.de
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of rotating components enable an almost 

friction free energy flow. "To this day that 

is our unique selling proposition,” Peters 

explains. The manager also ascribes success 

to the great in-house production depth of 

80 percent. "We produce all main compo-

nents ourselves. That way we can adjust 

them to each other and get very durable 

machines. Besides, we like to be independ-

ent." Two to three factories are built every 

year, in and outside Germany. 

Great emphasis is placed on R&D

100 engineers are employed in that area. 

"We are the technological leader world-

wide, and we want to keep that position," 

says Peters. "Future questions are how to 

achieve still greater efficiency, how to ac-

cumulate wind energy and how to use it 

as a fuel." Wobben himself, engineer to 

the core, still occupies himself with the im-

provements of his products. He also pursues 

other technologies: water power turbines, 

seawater and brackish water desalination 

systems and electric cars are being devel-

oped. Enercon provides turbines for a hy-

droelectric power plant in the river Weser. 

To date, Enercon has installed more than 

12,500 wind turbines in over 30 countries. 

For the next five years an annual growth of 

20 percent is expected, more than half of it 

outside Germany. 

Political Encouragement

The use of wind power would not have de-

veloped as it has without political encour-

agement. The first great boost came in 

1990 with the precursor to the Renewable 

Energy Sources Act, introducing feed-in 

electricity tariffs, making it worthwhile for 

private individuals to invest in wind power. 

One of the first to do so was Peter Ahmels, 

a farmer in the coastal village of Hooksiel 

and President of the German Wind Ener-

gy Association (BWE) from 1997 to 2007. 

"We farmers had economical problems 

back then and badly needed an alterna-

tive,” Ahmels recalls. In 1991 and 1993 he 

put two turbines on his land, producing 

300 and 500 kilowatts respectively. "The 

coast was the core region for wind power 

"Nobody could have foreseen 
 success back then. I am happy  
to produce a peaceful product  

that’s so much in demand 
throughout the world.” 

Klaus Peters, Senior Production Manager, Enercon

because at the time turbines were so low 

that they depended on a great amount of 

wind,” the 50-year-old explains. He was 

the pioneer in the region, colleagues soon 

followed. "So a nucleus came into being.” 

Wind power was first embraced as a tech-

nological innovation, it spread quickly. Too 

quickly, some found in the mid 1990s. Citi-

zens’ action groups against wind power 

were founded. Their objections included 

noise, rhythmic shadows and the "aspara-

gus-ing” of the landscape. Also local gov-

ernments wanted to regulate develop-

ment and changed building laws accord-

ingly, slowing down expansion. Today, it 

takes about two to three years to get a 

permit for a new location.

But as technology advanced it became 

profitable to have wind turbines inland. 

The machines not only grew cheaper but 

also higher, measuring a hundred metres 
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Bard rotor blades are gigantic, making transport on land almost impossible. 
Blades are manufactured practically on the water edge and are transported directly offshore.

and more. The first models had been 30 

metres high. "Triple height, triple profit,” 

says Ahmels. And since operators pay trade 

tax, local governments are today rethink-

ing expansion. The government of Nieder-

sachsen has always regarded wind power 

with favour, says Ahmels. 

Wind energy is the fast-
est growing energy 
sector; the global wind 
energy market increased 
by 30 percent in 2007.

To support the industry Niedersachsen 

founded the German Wind Energy Insti-

tute DEWI GmbH in Wilhelmshaven in 

1990. The company has accompanied the 

development of wind energy in basic re-

search, development of measuring meth-

ods, political decision-making and in tasks 

and services connected with the realisation 

of wind farms. Today DEWI’s services sector 

accounts for more than 90 percent of the 

company’s turnover. DEWI offers its serv-

ices in about 40 countries worldwide. 

Wind Energy: 
the Fastest Growing Energy Sector 

Essential research is also done by ForWind, 

the Centre for Wind Energy Research of 

the universities Oldenburg and Hanover. 

It was founded in 2003 with federal help. 

Today the Centre’s main focus is the utili-

zation of offshore wind power, i.e. mete-

orology, wind power forecast, product life 

prognosis and electricity network connec-

tion. Beside Enercon, many more compa-

nies have settled in Niedersachsen like GE 

Wind Energy GmbH in Salzbergen, a Gen-

eral Electric branch, Prokon Nord Energie-

systeme GmbH in Leer, Plambeck Neue En-

ergie AG in Cuxhaven and Bard Engineer-

ing GmbH in Emden. More than 40 percent 

of the wind turbines installed in Germany 

were made in Niedersachsen. Over 10,000 

jobs have so far been created, the offshore 

wind industry is expected to lead to anoth-

er 5,000 to 10,000. Until about five years 

ago the industry mainly produced for the 

German market, but the focus has shifted: 

companies export 74 percent of their prod-

ucts now. No wonder: wind energy is the 

fastest growing energy sector; the global 

wind energy market increased by 30 per-

cent in 2007. And German manufacturers 

supplied more than a third.

While some say that wind power in Nied-

ersachsen has reached its limits on land, 

Peter Ahmels still sees a huge potential in 

Photo: Bard Engineering
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shore 1” will be located about 100 kilome-

tres northwest of the island of Borkum, 

construction is due to start in 2009. 

Floating Foundations

Bard had to find new technological solu-

tions for the conditions off the German 

coast. While other European countries put 

up offshore wind parks close to their coasts 

at a water depth of 15 to 20 metres, wind 

turbines in the North Sea have to be con-

structed for depths of 30 to 40 metres and 

they have to be 100 kilometres away from 

shore. The company invented a three-leg-

ged foundation for water depth up to 45 

metres and a rotor blade almost 60 metres 

long specially designed for the wind condi-

tions on the open sea. 

While two wind turbine prototypes are 

currently being tested onshore, the foun-

dation will be tried for the first time near 

shore in summer 2008.

So far, Bard has invested more than 57 

million EUR at its locations in Emden, Cux-

haven and Bremen. It employs 250 peo-

ple directly and more than 1,500 people 

through component suppliers. 

Managing Director Heiko Roß sees huge 

potential in the offshore market: "Two-

thirds of the earth are covered with wa-

ter. Floating foundations are being devel-

oped. It’s an immensely exciting subject.” 

Aims are ambitious: Bard wants to be the 

world’s largest offshore wind farm opera-

tor by the end of the decade. But Bard is 

not the only player in the field: 

the so-called repowering, i.e. exchanging  

older and smaller turbines by new, higher 

and more efficient ones. Using fewer tur-

bines capacity can actually be increased. 

„I am positive that performance can be tri-

pled," says Ahmels. 

A New Breath of Wind

Today, new pioneering is required for the 

development of offshore wind power. Ac-

cording to the German Wind Energy As-

sociation, it could cover more than 15 per-

cent of Germany’s energy requirements 

in the long run. In the North Sea and the 

Baltic Sea wind parks with a capacity of 

25,000 megawatts could be installed by 

2030. These would require over 50 billion 

Euros of investments. 

So far, only two testing offshore turbines 

were installed in Germany, both close to 

the coast. One reason is a more extensive 

permit procedure. Besides, the wind farms 

have to be installed far from the coast so 

as not to impair the natural scenery. De-

mands on technology are much higher and 

experience with turbines on the open sea 

is still lacking. One pioneer to tackle such 

WIND ENERGY IN NIEDERSACHSEN 
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challenges is Bard Engineering GmbH in 

Emden. Founded in 2003, the company in-

vests heavily in the development and con-

struction of offshore technology. It has no 

competition to fear from big manufactur-

ers: GE Wind and Enercon concentrate on 

the onshore business. 

Bard Engineering wants to install several 

offshore wind farms in the German Bight. 

Three farms with 80 five-megawatt tur-

bines each are now being planned. So far 

one permit has been obtained. "Bard Off-

"I am positive that 
performance can be tripled 

through repowering."

Dr. Hans-Peter Ahmels, 
former President 

of the German Wind Energy Association

 Source: Bundesverband WindEnergie e. V.,
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The first inland turbines were about 30 metres high, now they measure 100 metres or more.

a capacity of 720 megawatts. The company 

would have liked to have started sooner, 

however, according to spokesman Rainer 

Heinsohn, additional conditions to protect 

the environment, inadequate feed-in com-

pensation, technological problems and a 

long discussion about the grid connection 

slowed down progress. "Now everything is 

going pretty smoothly though”, he says. 

The government of 
Niedersachsen
recognised early on 
that the wind industry 
provides new jobs.

Plambeck also extends its onshore activi-

ties with six wind parks in the building and 

seven more permitted. It also intends to 

expand internationally, they have done 

so in Hungary, Turkey and Bulgaria. After 

two years that fell short of expectations, 

the company achieved an EBIT of 15.9 mil-

lion EUR in 2007.

Bard Engineering and Plambeck as well as 

the German Wind Energy Association place 

great emphasis on the importance of more 

financial support for offshore energy in 

the Renewable Energy Sources Act. So far, 

in other European countries a higher com-

pensation has been paid. But the planned 

amendment of the act will raise the price 

from nine cents to twelve cents per kilo-

watt-hour plus two cents for projects real-

ised by 2013. That will make investments 

more attractive. And only with offshore 

energy will Germany be able to reach its 

goal of increasing the share of renewable 

energies to 20 percent in 2020.

On the whole, the wind industry in Ger-

many and especially in Niedersachsen has 

reason to be optimistic, with a fast grow-

ing global market and an advantage in 

technology and know-how through many 

years of experience. 

38 permits for wind farms in the North 

Sea have been applied for so far, 18 got 

granted. A test park about 45 kilometres 

off Borkum will be the first to be installed. 

Starting in 2008, twelve turbines made 

by REPower and Multibrid producing five 

megawatts each are being tested. 

More Financial Support

Another important prospective wind park 

operator is Plambeck Neue Energien AG 

in Cuxhaven. The company started in 1995 

with onshore wind parks and now plans to 

set up seven wind parks in the North Sea 

and the Baltic Sea, with up to 680 turbines, 

requiring an investment of six to eight bil-

lion Euros. Two projects in the North Sea 

were approved of so far. At "Borkum Riff-

grund” 77 wind turbines are to be installed 

in the first construction stage. 

The investment of 700 million EUR will 

produce 400 megawatts. Construction is 

scheduled to start in 2009/2010. For the fi-

nal stage up to 180 plants are planned with 

Photos: Siemens
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Interview: Hans Gäng, photos: local global 

In the whole of Germany particularly 

exports are growing quite dynamically, 

even more so in Niedersachsen. How do 

you explain this and what sort of poten-

tial is going to remain in the mid term?

Last year especially our exports did in-

deed increase by 9.4 percent, a rate which 

was substantially above overall German 

 Facing Global Challenges
Strong growing export figures, massive investments in infrastructure and a decisive economic policy 
for SMEs are marks of Niedersachsen. Walter Hirche, Minister for Economics about the perspectives of 
the federal state in the dynamics of globalisation.

exports (8.5 percent). This is mainly due 

to a rise in Niedersachsen’s main exports 

which are for the most part related to 

vehicles and their accessories. I am quite 

confident that we will be able to reach 

similar increases in exports in the future, 

too.

Has Niedersachsen got what it takes  

to become a European energy hub? 

Is the necessary investment in  

infrastructure sufficient?

Yes, Niedersachsen does have what it 

takes to become a European energy dis-

tributor, i.e. a hub, and it is already on its 

way to that position. The fact that natu-

ral gas has been gathered and stored for 

decades is an excellent basis. Both activi-

ties have led to a very well developed 

infrastructure which is now available to 
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supply Western Europe with natural gas 

in the future. Quite some time ago I was 

presented with preliminary plans for the 

transport and intermediate storage of 

Russian natural gas in Niedersachsen. In 

the meantime, plans for pipelines routes 

have been drawn up and first permits for 

the extension of existing underground 

reservoirs as well as for the construction 

of new reservoirs were granted.

It takes more though to be a European 

energy hub. In the electricity sector Nied-

ersachsen can offer the feeding-in of 

energy from offshore windparks. Further-

more, plans to realize coal-fired power 

plants at the North Sea coast have been 

initiated. As far as the necessary invest-

ment in infrastructure is concerned, I do 

believe that it is first of all the industry’s 

responsibility to draw up plans for the 

infrastructure that will be necessary for 

a European energy hub, such as power 

plants, pipelines, and cable routes.

What cluster potentials do renewable 

energies offer and how competitive will 

these clusters be in the long term?

Niedersachsen is number One when it 

comes to wind energy, for the use of bio-

mass as a source of energy we are leading 

throughout Germany as well. I do expect 

considerable potential for growth in the 

field of offshore wind energy. Nieder-

sachsen early on got the sea ports of Cux-

haven and Emden ready to be offshore 

base ports. Over the past two years sev-

eral innovative offshore companies have 

settled in both of these regions; these 

companies want to create over a thou-

sand jobs along the Niedersachsen coast 

by 2011. They include BARD Engineering 

GmbH who, for us in Niedersachsen, are 

the pioneers of the offshore industry, and 

AMBAU Gmbh, the leading producers 

of towers for wind energy plants. I am 

confident that shortly more companies 

will follow suit because the entire sector 

depends on locations that are close to the 

coast and that own infrastructure capable 

of supporting offshore activities. These 

new companies will mean a sustained 

strengthening for the whole coastal area. 

You keep talking about mobility as one 

area of competence of the Niedersachsen 

economy – what else is this but the auto-

motive industry? 

And where are the links and ties that  

are indicative of a cluster and that  

could attract foreign companies to  

Niedersachsen?

Traffic and mobility are among the most 

exciting issues in the future of mankind; 

in Niedersachsen they are at the top of 

our list of priorities. This is, of course, 

not only because we are one of the larg-

est production centres for the automo-

tive industry on a European level, we as 

a state also have a large surface area. 

The ongoing expansion of the transport 

system to improve mobility is, therefore, 

one essential pillar in the Niedersachsen 

transport policy. An efficient and sustain-

able infrastructure is an indispensable 

prerequisite for economic growth. It is 

imperative and an urgent issue for the 

economic development of the state that 

we connect all economic areas through 

appropriate motorways, an improved rail 

network as well as through an extension 

of our waterways.

In addition, what is of the essence today 

more than ever is intelligent solutions 

which make mobility possible at accept-

able costs and conditions.

There is hardly any other region in Eu-

rope that has the same expertise in the 

field of mobility. Naturally here in Nied-

ersachsen, just like in many other Ger-

man regions, the automotive industries 

plays an important role, it is closely linked 

to Volkswagen. Everybody knows the 

Volkswagen "Beetle” which has turned 

into the symbol for cars made in Ger-

many. There are specialisations on top 

of that, in the areas rail track expertise, 

shipbuilding and shipowning, aircraft 

construction, traffic control and in logis-

tics. Niedersachsen also has renowned 

research institutes which develop for-

There is hardly any other region  
in Europe that has the same expertise 
in the field of mobility.

Walter Hirche, Minister for Economics, Niedersachsen
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ward-looking concepts for today’s traffic 

problems. Its good infrastructure turns 

Niedersachsen into a significant logistics 

hub in the centre of Europe. This is where 

the central axes north-south and east-

west meet. Whenever goods are being 

transported between Paris and Warsaw 

or between Copenhagen and Milan, they 

just have to pass via Niedersachsen.

As far as the financing of the traffic infra-

structure goes, our regions are certainly 

not short of imagination. 

Recently a new motorway was opened 

along the German-Dutch border; it was 

significantly funded by German and 

Dutch companies in the region. This was 

a novelty, since up until then it had been 

exclusively the government that financed 

road construction. For the extension of 

the "Autobahn 1” which going from 

Hamburg to Cologne passes through 

Niedersachsen, a solution for finance that 

includes private investors was developed. 

This means that private investors will 

receive earnings from toll levied for lor-

ries, a charge which is relatively new in 

Germany.

Trade fairs are a trademark of the  

federal state. What does the federal state 

of Niedersachsen do to benefit from the 

interest of foreign visitors?

For Niedersachsen as an economic and 

innovative location Deutsche Messe car-

ries an important image. This is where the 

world meets.

The fairs as a platform help us to further 

boost and intensify internationalisation 

of the companies in our state. Nieder-

sachsen companies have the opportunity 

to build up contacts and strengthen ex-

port-orientation right at their doorstep. 

We support them in this by organizing, 

for example, events geared to making 

new business contacts, we also organize 

and support joint stands at fairs.

Let us take as an example Hannover 

Messe and its "b2fair”. This is the place 

where, thanks to the fair’s international 

network of partners, companies can 

input their profiles and can get into

 conversation with potential business 

partners. Along these lines international 

fairs are increasingly turning into  

matchmaking events.
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WITTY CAMPAIGN 

Niedersachen is a state with excellent 
research locations, innovative business 
companies and the world market leader 
in many industries.  The campaign  
“Innovatives Niedersachsen” focuses  
on this strengths:  Both the state and  
the companies present the innovative  
power of Niedersachsen and convey 
a sense of how many options the busi-
ness and science location offers.  
All that is described in a self confident, 
charming and witty way. The campaign 
focuses on placing ads in print media 
or on the internet, billboard and cinema 
advertising and additional ways of pro-
motion. With the Slogan “You already 
know our horses. Experience our pow-
er”, Niedersachsen has embedded itself 
nationwide in the minds of the opinion 
leaders since starting the campaign in 
the spring of 2007.  
Also, two prestigious awards prove  
the fact that the tone and style of the  
campaign attract attention and are  
well-received. The first evaluation shows 
that Niedersachsen has made the right 
decision with the campaign:  
More than 65 percent of the target 
group were reached, which is a total  
of 4,2 mio people. 

www.innovatives.niedersachsen.de 

"I always travel accompa-
nied by the heads of  
medium-sized Niedersach-
sen companies. We pre- 
pare these trip carefully  
with our partners."

You yourself quite often accompany 

heads of the state’s companies on their 

trips to growth markets. What is it that 

you do and how do the heads of these 

companies benefit?

I always travel accompanied by the heads 

of medium-sized Niedersachsen compa-

nies. We prepare these trip carefully with 

our partners, the Chamber of Industry 

and Commerce of Niedersachsen and the 

chambers of commerce abroad; and we 

have noticed that participation in such 

events which aim at stimulating new 

co-operations as well as making contact 

locally tend to rather encourage foreign 

trade and export business. I am particu-

larly pleased that trips always include par-

ticants from new companies.

What will you do to make the location 

and its companies better known 

 internationally?

So far the marketing of our location is 

still in its early stages, we need to inten-

sify this. Well, this is the purpose of this 

magazine of which two more editions are 

planned for the coming years. We also 

want to extend the use of our award-win-

ning innovation campaign for interna-

tional business. To do so we will first need 



to check whether our texts are suitable to 

be used in English. Every year, 3 October 

is an important date for us, this is when 

we present ourselves abroad in co-opera-

tion with German embassies or consulates 

general. In 2009 we will be in Washing-

ton, for example.

What regions does your state intend 

to particularly target in the near future 

– and how does this relate to the cluster 

initiatives?

Over the next few years, we will continue 

targeting the Arab countries (because 

this is where we have to catch up), Rus-

sia and the CIS countries will also be on 

our itinerary. Furthermore, we want to 

strengthen our network linking interna-

tional partner regions by including other, 

economically strong regions, so that our 

companies may benefit. This may well 

mean very specific delegations which will 

be composed of representatives of just  

a few clusters. For 2009, for example, we 

are planning a trip to the South of the 

USA for the automotive and aerospace 

industries.

More and more states have an agency  

to promote export and investments.  

Will Niedersachsen, too, present itself 

"with a new face” to future markets?

At present my office is preparing a bill  

for "Niedersachsen Global”, a company 

that is due to start activities by the end 

of this year and which will absorb the  

Investment Promotion Agency IPA. 

It will be in charge of foreign trade, the 

national and international fair business 

as well as of promoting our location, an 

area which has so far been neglected.  

The new company will receive the full 

support of my office, of the state’s  

Chamber of Industry and Commerce, of 

Nord/LB as well as of Deutsche Messe AG. 

In future, Niedersachsen will make itself 

more noticed abroad than it has been the 

case so far. As this magazine shows, we 

do have a lot to offer.
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for networking and information. 
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 NGlobal to Start
Niedersachsen combines investment promotion and export promotion in a new corporation from 
2009 onwards. In this way, the federal state government stays abreast of the facts that locations and 
small and medium-sized enterprises are subordinated to the strong international competition.

From 2009 onwards, Niedersachsen has a 

new address from an international point 

of view. The regional entity NGlobal, 

which was decided on by the Cabinet in 

September, provides services for export 

promotion and for the settlement of 

new companies, everything from a single 

source. That way, the NGlobal GmbH takes 

over the tasks of the previously existing 

investment promotion agency IPA, as well 

as the tasks of the export promotion de-

partment of the Ministry of Economics, 

Employment and Transport. The federal 

state of Niedersachsen holds 51 per cent 

of the shares in the new corporation. The 

Niedersachsen Chamber of Industry and 

Commerce (NIHK), the Chambers of Com-

merce Hanover and Brunswick, the Deut-

sche Messe and the Nord/LB hold the oth-

er shares.

NGlobal will support SMEs in performing 
at trade fairs. NGlobal will also coordinate  
the state’s representation in order to suc-

ceed in new economic markets.

Photo: Inka Ziegenhagen
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With the foundation of the new corpora-

tion, the federal state government stays 

abreast of the facts that locations and 

small and medium-sized enterprises in 

the federal state are subordinated to the 

strong international competition. In spite 

of the continuing increase in exports from 

Niedersachsen, the federal state govern-

ment talks of a “considerable deficit in in-

ternationalisation”. The regional entity’s 

systematic countermeasures shall elimi-

nate this deficit. NGlobal shall help com-

panies to recognise and use opportunities 

for growth and safeguarding the future 

abroad in a better way.

Following the International Trend

According to the cabinet decision, the 

activities of the federal state concern-

ing the settlement of new occupiers shall 

be adjusted to the rising standards and 

the tightened competition. NGlobal shall 

“build up a professional investment pro-

motion, which is edited within the federal 

state government, for the economic loca-

tion of Niedersachsen, nationally and in-

ternationally”.

International Trend

Export promotion and investment promo-

tion consolidated in a common agency is 

an international trend that is already fol-

lowed by numerous federal states in Ger-

many. The objective to combine interna-

tional activities in order to gain synergy 

is also shared by the state’s Chamber of 

Industry and Commerce, which has devel-

oped a list of claims for this purpose.

 NGlobal to Start

Niedersächsisches Ministerium 
für Wirtschaft, Arbeit und Verkehr
Friedrichswall 1, 30159 Hannover
Phone: +49 511 / 120 57 29
www.mw.niedersachsen.de
www.n-export.de

IPA Niedersachsen  
– Investment Promotion Agency
Schiffgraben 30, 30175 Hannover 
Phone: +49 511 / 34 34 66
eMail: info@ipa-niedersachsen.de
www.ipa-niedersachsen.de

Representative Offices: 

Poland 
Ul. Kruczkowskiego 8
0-380 Warszawa
Patrycja Kosta 
Phone: +48 22 / 353 86 66 
eMail: kosta@niedersachsen.com.pl
www.niedersachsen.pl 

Russia 
1. Kasatschi Pereulok Nr. 5
119017 Moskau
Mr. Andreas Jopt, Ms. Anna Urumjan
Phone: +7 495 / 730 4043  
or +7 495 / 234 4983 
eMail: niedersachsen@col.ru 

China
15F, China Insurance Building
166 East Lujiazui Road 
Pudong New District
Shanghai 200120
Mr. Lars Meier 
Phone: +86 21 6841 9885
eMail: lars.meier@nordlb.com 

India
Hannover Fairs India Pvt. Ltd.
B 303 - Dynasty Business Park
Andheri Kurla Road, Chakala
Andheri-East, Mumbai 400059
Mr. Sudhir Patil
Phone: +91 22 / 40 05 06 81
eMail: sudhir.patil@hf-india.com 

Investitions- und Förderbank 
Niedersachsen GmbH – NBank
Günther-Wagner-Allee 12-14 
30177 Hannover 
Phone: +49 511 / 300 31 333
eMail: beratung@nbank.de
www.nbank.de

German Management Academy  
Niedersachsen GmbH (DMAN)
Schloss Celle / Schlossplatz 1 
Tel.: 05141 / 9 73-0
29221 Celle Fax: 05141 / 9 73-2 00
E-Mail: info@dman.de
www.dman.de

NGlobal shall help  
companies to recognise 
and use opportunities 
for growth and  
safeguarding the future 
abroad in a better way.

NGlobal shall be linked closely to the mu-

nicipal and regional business promotion, 

as well as to the cluster and technology 

initiatives in the federal state. NGlobal will 

support SMEs in performing at national 

and international trade fairs. NGlobal will 

also coordinate the state’s representation 

in order to succeed in new economic mar-

kets, and, furthermore, NGlobal will de-

velop new locations at the gulf. The new 

shareholders in NGlobal – Nord/LB and the 

strongly internationalised Deutsche Messe 

– will also provide their global networks of 

representation and of offices.

Photo: Regine Rabanus
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NGlobal will support SMEs in performing 
at trade fairs. NGlobal will also coordinate  
the state’s representation in order to suc-
ceed in new economic markets.
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Zhao Shubin, who founded a trading com-

pany for PET bottles in 2002 in Hamburg, 

showed farsightedness. The commodity 

market started to boom, and thus, recy-

clable waste became more and more valu-

able. In order to get raw material which is 

especially needed for the polyester fibre 

industry Zhao early got in the processing 

of PET bottles.

“We were actually searching for a loca-

tion in the Port of Hamburg”, Jörg Pot-

thast, project manager of the Plas Trade 

GmnH, explains, “but everything would 

have needed more time there. We quick-

ly found a perfect hall in Lüneburg and 

all permissions concerning environment 

and commercial inspectorate could be ar-

ranged apace.” The entrepreneur Wilfried 

Abramowski did not only rent the hall at 

short notice but he also provided enor-

mous assistance with the setting up of a 

production plant by staffing and providing 

technical aid.

In 2005, Plas Trade could start with the re-

cycling of PET bottles in Lüneburg. Each 

week, several trucks with containers full 

of recycled material are rolling towards 

the Port of Hamburg. And they are get-

ting more and more, Plas Trade invests in 

Lüneburg and new locations. The revenues 

increased from eight million EUR in 2006 

to 10.1 million EUR in 2007. 

This year, revenues of 23 million EUR are 

envisioned with the new location in Ker-

pen near Cologne. The expansion is con-

tinuing rapidly after the opening of this 

second plant in spring. Plas Trade is invest-

ing six million EUR in two other new plants 

and in the expansion of the two existing 

locations. In the following year, the com-

pany will try to achieve a plant capacity 

of a total of 100,000 tons per year, and it 

might then be the largest processor in this 

emerging industry in Germany. 

It is connected with China and the econo-

my and, at the same time, with culture and 

science. The history of the institute started 

already long before its foundation eleven 

years ago. According to an agreement be-

tween the German government and China 

in the year 1988, Goethe Institutes should 

have been founded in China and Chinese 

cultural institutes in Germany. But the in-

stitute in Hanover could not be realized 

until 1996. At that time, the Niedersach-

sen government entered into a framework 

agreement with the Chinese Ministry of 

Education on the foundation of the Chi-

nese Institute in Hanover, the first collec-

tive Chinese-German institute.

Thus, the Chinese Institute possesses splen-

did relations to economy, science and poli-

tics in Germany and in China. Nevertheless, 

it is not sustained at the expense of the 

public but it has been financing its projects 

mainly on its own from the beginning on. 

This market mechanism makes the insti-

tute’s activities customer-oriented. Only 

those courses, seminars and programmes 

that are really in demand make their way. 

Hence, the institute can work financially 

independently.

The institute is a popular institution for 

qualification. Each year, approximately 50 

delegations from China are coming to the 

Chinese Institute in Hanover for further 

education courses. About 100 participants 

from German companies and organisa-

tions are instructed there each year.  

Cooperation in the field 
of vocational training. 

The Chinese Institute started a vocational 

training project, which is based on the Ger-

man dual education system, with the Bei-

jing University. In Shanghai, it establishes 

the study course “International Event 

Management Shanghai” together with 

the college of Osnabrück.  

Heinz-Dieter Goedeke, chief of the institute 

announces: “In the future, we will draw our 

attention to vocational training even more 

"In the future, we will draw our  
attention to vocational training even 
more than previously.”

Heinz-Dieter Goedecke, Chief of the China Institute

Best location Lüneburg

Connected with modern China
In Germany, there are numerous Chinese institutes, clubs, academies and 
organisation. However, the China Zentrum in Hanover is unique.

than previously.” This shall contribute to 

the schooling of urgently needed special-

ists and executives for enterprises. The Chi-

nese Institute is also a partner of the Confu-

cius institute in Hanover, the only Confucius 

institute in Germany that is not bound to a 

college or university. Thus, it is independ-

ent and focuses on modern China. Chinese 

culture is more than lion dance and Beijing 

opera. Exhibitions in the Chinese Institute 

show China’s modern face, the rapturous 

development of the country.
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Niedersachsen companies belong to the 

pioneers of the China business. Volkswa-

gen moved to the Middle Kingdom as ear-

ly as 1985, at a time when hardly anybody 

could imagine the following turbulent de-

velopment of the Chinese economy. This 

year, the people from Wolfsburg want 

to sell more than one million cars there, 

more than in Germany. Numerous suppli-

ers from Niedersachsen followed VW and, 

due to the early market entry there, they 

have been benefiting from a profitable 

business for years. The internationalisa-

tion is sustained by a competent foreign 

trade policy and a business organisation 

that helps to solve smaller problems.

Niedersachsen makes many good friends 

in China. The Chinese Minister for Re-

search, Wan Gang, has been studying at 

the TU Clausthal and he has been award-

ed with the Niedersachsen Order of Merit. 

Numerous, practically oriented coopera-

tion agreements exist with Chinese univer-

sities. Automobile techniques, mechanical 

engineering, environmental engineering 

but also agriculture are important fields 

of cooperation. There, Chinese companies 

become more and more prevalent. At the 

Hanover industry fair or the CeBIT, the 

Chinese make up whole exhibition halls. 

The importance of  
Chinese companies in 
Niedersachsen is  
increasing steadily.

The number of Chinese exhibitors at the 

IAA for commercial vehicles has more 

than tripled. Not only the fairs but also 

the exhibition corporations become more 

international. The Deutsche Messe AG 

has a share in the booming, new conven-

tion centre in Shanghai, which is one of 

the exhibition grounds with the highest 

rate of capacity utilisation worldwide. 

There, the people from the fair in Hano-

ver organise their successful leading trade 

shows and, that way, they accompany the 

Niedersachsen: Pioneers in China
Niedersachsen companies belong to the first companies in the China business. This farsightedness was worth it.  
China today has many ties to Niedersachsen economy.

internationalisation of companies from 

all over the world. Internationalisation is 

not a one-way street, so the importance 

of Chinese companies in Niedersachsen is 

increasing steadily. The Chinese are not 

searching for small agencies here any-

more but they increasingly install service 

branches in order to establish themselves 

in Europe permanently.  

Niedersachsen and the province Anhui are 

close-partnered since 1984. This was the 

first official partnership of a German fed-

eral state and a Chinese province. What 

started out as a development cooperation 

at that time became an opportunity for 

manifold exchanges today. China is now, 

after the Olympic Games, focussing on 

sustainable development with the stress 

on ecology. 

This reorientation presents new business 

chances for the technologies of Nieder-

sachsen companies. The partnership is en-

tering a new technological round and it 

demonstrates a good and solid basis for 

this undertaking. 

Photo: Volkswagen AG
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Commercial Agents 
For successful business activities in Germany the relation to commercial agents is a key issue. The 
drafting of a clearly defined commercial contract should be at the beginning of each business activity.

When continuous business activity in Ger-

many is conducted or planned, the rela-

tionship between the foreign mother com-

pany and its German distribution partners 

moves to the foreground. The most impor-

tant classical relationships are that of the 

commercial agent (Handelsvertreter), the 

distributor (Vertragshändler), and more 

recently in certain sectors, also the fran-

chise partner. 

The Rules oft the Comercial Code

The law of commercial agency is regulated 

in Germany by the Commercial Code and 

tends to give the commercial agent special 

protection. While the parties to a commer-

cial agency agreement may agree on the 

applicable law, German case law pertain-

ing to commercial agency forbids the treat-

ment of agents in a manner which would 

be less favourable than that which is pro-

vided for in German law. A commercial 

agent is an independent business person 

who is authorized to secure business for 

and on behalf of the principal, that is the 

company that he represents. A commercial 

agent may be a legal person and may rep-

resent even more than one companies. The 

commercial agent is typically authorized to 

obtain business for the company he repre-

sents. An agent can be given a power of at-

torney to enter into contracts, which would 

bind the represented company. In practice, 

such authority is seldom given because 

most companies reserve for the right to ac-

cept orders. A commercial agency contract 

usually contains specific provisions relating 

to identity of the products as well as the 

identity of the territory in which the prod-

ucts are to be promoted. The commercial 

agency agreement does not have to regis-

tered, licensed or notarized. 

The commercial agent is usually 
obliged to conduct his agency 
duties on his own and is pro-
hibited from sub-contracting 
the same.

However, the agent can be permitted to 

conduct his agency duties via sub-agents. 

The commercial agent’s top priority is to 

pursue sales discussions and presentations. 

A commercial agency contract should de-

scribe in detail the duties of the agent. For 

example, the commercial agent should be 

obligated to participate in sales training, 

sales events and trade fairs.

Non-competition clauses in commercial 

agent agreements have to be carefully 

drafted. It is therefore important to stip-

“An agent can be given a power 
of attorney to enter into contracts, 

which would bind the the  
represented company. In practice, 

such authority is seldom given.”

Ulrich Herfurth, Attorney at Law

Photo: posterdeluxe, Fotolia
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ulate that the commercial agent is pro-

hibited from distributing or promoting 

competing products in any way, whether 

directly or indirectly. It is however com-

mon for a commercial agent to distribute 

products from different companies in the 

event that the products complement each 

other or are appropriate for the same cus-

tomers. Contractual agreements relating 

to non-competition must be in writing 

and limited to the existing product range 

and geographical scope of activity of the 

commercial agent.The contract should 

months‘ notice must be given. Longer no-

tice periods can be agreed upon, but it has 

to be noted that the period of notice for 

the termination of the agency agreement 

must be equally long on the side of both 

contractual parties. The right to terminate 

German law gives the commercial agent 

a right to be compensated for the cus-

tomer base that the agent leaves to the 

company he has represented at the end 

of the agency relationship. The EU direc-

tive on commercial agency has introduced 

this principle to all member states within 

the European Union. The right to com-

pensation upon termination assumes that 

the commercial agent has created or ex-

panded a customer base that will benefit 

the company through future orders. It is 

not necessary for the agent to participate 

in future orders to become entitled to re-

ceive compensation upon termination.  

The compensation for termination must be 

appropriate and equitable. For example, 

there should be no reduction of the com-

pensation amount on the grounds that the 

commercial agent otherwise would get 

advantages that he did not enjoy in the 

course of the contractual relationship. The 

amount of the compensation is calculated 

according to the estimated development 

of orders and commissions in the future. 

The upper limit is one year‘s commissions 

based on the average of the last five years. 

While the company must take compensa-

tion payable upon termination into ac-

count in its economic calculations, this can-

not be calculated as part of ordinary com-

missions. The company can either put aside 

an amount for this claim or try to transfer 

these costs to a new commercial agent.

About the Company

Herfurth & Partner is a full service business 

lawfirm specialized in international law. It 

consists of 20 lawyers in Hannover, includ-

ing 16 international lawyers from western 

and eastern Europe, USA, Russia, China, 

India  and Singapore , what is unique in 

Niedersachsen. 

www.herfurth.de

state the basis for calculating the commis-

sion as clearly as possible together with 

whether the payment of the commission 

extinguishes any claim to reimbursement 

of expenses incurred by the agent.

Contracts of commercial agency usually 

are entered into for an indefinite period. 

When entered into for an indefinite peri-

od, the contract can be terminated in the 

first year by the provision of one month’s 

notice. Termination in the second con-

tract year requires a notice of at least two 

months, and from the third year on, three 

the contract without notice on exceptional 

grounds is remains available to the parties. 

An example would be termination by rea-

son of a material and significant breach of 

contract by one of the parties. For the sake 

of clarity, the contract should provide a list 

of breaches warranting termination with-

out notice.

A contract with a limited term would ret-

roactively become a contract with an un-

limited term as soon as it continues be-

yond the originally intended date of ter-

mination.

The commercial agent should be contractually obligated to participate in sales  
training, sales events and trade fairs

Non-competition clauses in commercial agent agreements  
have to be carefully drafted. These clauses must be in writing  
and limited to the existing product range and geographical  
scope of activity of the commercial agent. 
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 Winterwonderland   
Niedersachsen

Pleasure and indulgence
Snowy hill tops in the Harz Mountains, stiff breezes at the North sea 
coast, ambiant Christmas markets in the historic town districts –  
numerous visitors find winter to be the most beautiful season to visit 
Niedersachsen. After a walk through the clear, wintry air, you’ll enjoy 
the comforts of a winterhotel. Also, wintry air leaves you hungry.  
After a day full of excitement you’ll be treated to some fine food.
www.niedersachsen-tourism.com

Photo: flickr
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Spa and Business
Health and tourism are the pillars of the modern service economy of Niedersachsen. Readiness to 
innovate guarantees a top position for the federal state.

Tourism and health services are an impor-

tant economic factor. Carefully calculated 

numbers and facts state: the tourism in-

dustry alone employs 185,000 jobholders 

with 15 billion EUR value added. This con-

stitutes approximately eight per cent of 

the gross domestic product.

tinations with the most accommodation. 

The places with the most overnight stays 

in Niedersachsen are Hanover, the North 

Sea Islands Norderney and Borkum as well 

as the coastal city Cuxhaven.

Health related services give a strong eco-

nomic impulse to the state’s tourism. 

Tourism reacts to a changing awareness 

of the people concerning health and life 

style. Spa is experiencing a real boom in 

Niedersachsen. More than 2,300 compa-

nies with more than 7,000 employees are 

active in this industry. A potential that 

brings Niedersachsen’s tourism in Ger-

many to the top. 

The industry in Niedersachsen also picks up 

international trends. Expressions and spa 

concepts that were, a couple of years ago, 

hardly ever heard of between the North 

Sea and the Harz change the traditional 

rehab business today.

Ayurveda, Shiatsu, Lomilomi – Indian, Jap-

anese and Hawaiian massages are spread-

ing quickly in Northern Germany. Thalasso-

therapy, hamam, Kneipp Cure, algae baths, 

facials: the wide range of spa services is 

growing and growing; and it reaches and 

binds new and younger target groups.

Niedersachsen’s innovative tourism pro-

fessionals profit from the climate, the air 

and the water, brine and brimstone: the 

federal state is provided abundantly with 

natural materials. From the North Sea cost 

to the Teutoburg Forest, from the Weser-

bergland to the mountain ranges in the 

Harz; Niedersachsen has different climatic 

zones to offer. You can find many curative 

mineral resources between the Ems and 

the Elbe. Mineral and moor baths, seaside 

resorts, Kneipp spas and spas with curative 

climate offer comprehensive health care 

and rehab programmes.  

People searching for therapy or recovery 

can find their individual health care pro-

gramme in 40 therapeutic baths and spas 

in Niedersachsen. The suppliers of accom-

modation in all of the spas in Niedersach-

sen have adjusted to the needs of their 

visitors. No matter if small and friendly 

guesthouses or luxurious top hotels, the 

visitor care is matched individually to the 

objective of the therapy. 

Nature is a partner to overcome illnesses 

and to strengthen the body’s defences. Ad-

ditionally, there is the pleasure of the mag-

nificent Niedersachsen landscape – this 

provides energy for the daily routine in a 

modern achievement-oriented society. 

With the discovery of new concepts, the 

tourism industry becomes also increasingly 

independent from the seasons.

Innovations that are based on the tradition 

and the nature of the federal state bring 

Niedersachsen’s tourism forward in the na-

tional and the international competition.

An industry that doesn’t have to fear shift-

ing and that can be happy about invest-

ments and innovations. Mainly the small 

and medium-sized enterprises determine 

the industry’s vitality and Niedersachsen’s 

position in competition.

Niedersachsen is the leading holiday des-

tination in Northern Germany. Considered 

as a whole, the East Frisian Islands, the cost, 

the Harz mountain range and the Lüneb-

urg Heath are Niedersachsen’s holiday des-

"At our resort Romantischer  
Winkel we provide care,  
experience and medical know-
how individually for each guest."

Nora Oelkers, Romantischer Winkel, Bad Sachsa

Photos: Badehaus Norderney
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Spa and Business

TUSCAN VACATION PARADISE IN THE 
SOUTH HARZ MOUNTAINS

Bismarckstraße 23
37441 Bad Sachsa/Südharz

Phone +49(0) 55 23/30 40
Fax     +49(0) 55 23/3 04-1 22

info@romantischer-winkel.de
www.romantischer-winkel.de

� � � � � � � � ��

We will gladly 
send you our 

detailed brochure. 

What enchants a place, in which you can forget about time and space, 
recharge your inner batteries and always feel welcome? 

Is it the gorgeous location at an idyllic lake in the South Harz Mountains? 
Our Active & Pampering Programs for the whole family? Or could it be 
the fantastic SPA & Wellness Paradise? Surely it is also the loving and pri-
vate atmosphere that surrounds you – come and fi nd out for yourself!

Twice in the past years, our guests have voted us 1st place in the fi ve-star 
category: “Most Popular Hotel in Germany”.    
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Winter at the North Sea
You want to breath in the healthy sea air, preferably during winter 
when the air is clear and fresh? Equipped with scarves, caps and 
gloves there’s nothing that could possibly go wrong.
It’s a beautiful ambience that you shouldn’t miss. And while drinking 
a nice cup of tea to warm up afterwards, you’ll be able to let your 
thoughts stray.

At the North sea, there’s also the possibility of being close to nature 
and the tideland during winter.

Photo: Matthias Krüttgen, Fotolia

Photo: TourismusMarketing Niedersachsen

Photo: Tourismusmarketing Niedersachsen
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Skiing in Niedersachsen
White hill tops as far as the eye can see, the sun shines through the 
leaves of the trees – the perfect weather for skiing. It’s that exact 
thought that the enthusiastic skiers have, who can hardly wait to 
speed down the pistes. Kids pull their sledges and enjoy the wintry 
atmosphere. 
When exhausted parents and children meet up after all that sport 
and hungrily eat a meal at the ski lodge, a quiet sense of magic 
tops the whole experience off.

The SNOW DOME Bispingen offers fun in the snow for everyone, 365 
day a year: whether beginner, advanced or professional - in Europe’s 
most modern ski hall everyone will find the perfect conditions.

Photo: Harzer Verkehrsverband e.V.

Photo: Snow Dome Bispingen

Photo: Snow Dome Bispingen

Photo: Snow Dome Bispingen

Photo: Harzer Verkehrsverband
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In Niedersachsen you have the choise between a lot of facilities 
for winter sport, as for example: cross-country skiing trails.
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Christmas Atmosphere 
Every year at Christmas time the towns of 
Niedersachsen develop their own magical 
ambience. At this time of the year sightsee-
ing tours are especially recommendable.
Historic town centres and picturesque half 
timbered houses are festively decorated. 
Between bright lights and ancient architec-
ture the magical world of Christmas markets 
charms its visitors. Lovingly decorated booths 
display arts and crafts as well as typical 
German delicacies like roasted almonds or 
“Lebkuchen” (gingerbread). But also cultural 
activities take place. Often the markets are 
accompanied by festive parades and amazing 
performances.

Christmas market in Hanover: Enter the historic 
Christmas Village where a medieval scenery 
takes visitors back into ancient times. 

Photo: tourist information Hildesheim

Photo: Flickr

Photo: Tourismusregion Celle

Photo: Flickr
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Badhotel Sternhagen

Symbiosis between art and indulgence –
where the North Sea flows into the hotel

Familie Jürgen Sternhagen · D-27476 Nordseeheilbad Cuxhaven-DUHNEN, Germany
Phone +49(0)4721 - 434-0 · www.badhotel-sternhagen.de · sternhagen@badhotel-Sternhagen.de

The original Thalasso Hotel, right by the North Sea

Refuel your energy: “Duhner SPA”
Original North Sea Thalasso therapy centre including beauty farm
and physiotherapy practice.
Beauty from the sea: Treatments use pure sea water.

Large wellness landscape using sea water
Exclusively for hotel guests. All beneficial trace elements are preserved.

Café- and sun garden by the sea
Exclusively for hotel guests.

Panorama restaurants:
Panorama gourmet restaurant “Sterneck” (1 Michelin star)
Panorama restaurant “Schaarhörn” (won several awards)
In-house confectionery.

Walkable dune wine-cellar
“Best of Award of Excellence” (Wine Spectator),
“5 Flaschen” (Der Metternich).

Sternhagen_A4_engl:Sternhagen_Urlaubsmagazin  03.09.08  10:32 Uhr  Seite 1
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Wellness & Beauty
The elements sea, moorland, salt water, 
sulphur, air and water, created by nature, 
have been used by man for hundreds of 
years for health purposes. From health 
treatments to relaxation you will find 
some very interesting and unusual health 
programmes in Niedersachsen‘s 40 health 
spas. Bathing in algae, salt mud treat-
ments or water treatments à la Kneipp, 
this is the right way to destress for body 
and soul! You‘ll also find traditional Chi-
nese medicine, Far Eastern treatment 
methods and beauty treatments. Well 
trained personnel ensure an excellent all-
round service.

Health spas do not just offer beautiful surroundings and friendly people, but also  
therapeutic competence and modern equipment.

Photo: Badehaus Norderney

Photo: Badehaus Norderney

Photo: Bad Bevensen

Photo: Bad Zwischenahn

Photo: www.pellworm.de
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KURT Zeitarbeit is a temporary employment company which is founded in 1992 

in Germany with a comprehensive service offering that includes:

  Temporary and contract staffing

  Outsourcing

  Interims management

  Onsite management 

  Outplacement.

With eight offices in Germany, the company is well positioned to service its 

client base, be this for large global clients or small local business partners.

this motto makes advantages for companies and job applicants possible. 

Companies can react contemporary on economic changes so that every job-seeker 

can correspondent with ever changing in business of today and tomorrow.

Flexibility through time-work 
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Auf den Pohläckern I 9 31275 Lehrte I Phone +49 5132 88 88 14 I 

Fax +49 5132 88 88 44  I info@kurt-zeitarbeit.de I 

www.kurt-zeitarbeit.de

Innovative Niedersachsen Preview 2009

Events: CeBIT I HANNOVER MESSE I IAA I ANUGA

Get Innovative Niedersachsen and the export guide GLOBAL BUSINESS MAGA-

ZINE at fine hotels, at newspaper stands at stations and airports . For free at 

trade fairs in Hanover in the Convention Center and at Deutsche Messe events 

worldwide.

Distributioin: 

DOMOTEX HANNOVER (17.01. – 20.01.2009)

Istanbul: WIN World of Industry Part 1 (05.02. – 08.02.2009)

Istanbul: WIN World of Industry Part 2 (26.02. – 01.03.2009)

HANNOVER MESSE (20.04. – 24.04.2009)

Frankfurt am Main: IAA PKW (17.09. – 27.09.2009)

BIOTECHNICA HANNOVER (07.10. – 09.10.2009)

Advertise Now!

local global GmbH

Phone: +49 711 / 22 55 88-0

marketing@localglobal.de



If you want to stand
out from the crowd…

…you've come to the right place! 
Others offer the usual - but we have innovative solutions 

for all your event requirements and your sense of adventure.

successful meetings · lavish parties
culinary highlights · creative caterings

ingenious trade fair presentations · extraordinary incentives
terrific conventions

We set sail to make your events unforgettable:
individual · unique · professional

M Sales Center Hannover
Friedrichswall 11 · 30159 Hannover
Phone + 49 (0) 511 3677-180 · Fax + 49 (0) 511 3677-215
info.vkh@maritim.de · www.maritim.de
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www.zf.com

ZF technology – 
the intelligent choice.
Because using our innovative 
components and systems 
pays off. 

Driveline and Chassis Technology

Cost-effectiveness, dependability and flexibility play an important role in operating at a competitive level in 
the transport of goods, and ZF gives customers this decisive advantage.  Our transmissions, steering systems 
and axles ensure the safe and economical control of driving power; reduce strain on the vehicle, freight and 
the environment; and facilitate driving. And that is why ZF driveline and chassis technology is used in 
millions of vehicles worldwide.

With over 3,700 employees in
western Lower Saxony, ZF 
develops and manufactures
chassis modules and compo-
nents, and axle systems for
cars, commercial vehicles and
construction and agricultural
machinery. Vibration damping
components, thermoplastic
precision modules and gear
systems for transmissions
round off the portfolio.
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